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Yea, if It aelt.-.nd Iceep' on "1Ii~rrom" the point of purchase to the 1 int 
of preparationl And that'. what. ROSSOTTI-desianed macaroni packages oJeI 
-becauae it URI dynamic talte-temptin, appeal in ever new and eJ.citin& \ 11)'1 
to invite the eye entleo the buyl 

Rouotti desilN your packa,a to perform an enel'letic inerchandiJini &e. l ice 
in-the lupermarket-and in tho pantry. It'. a modern marketing package W!l~ 
seUing: meuoge workl constantly for you until the Jut ounce of maeatO'" II 
used, and then ' It works even harder 81 a reminder to rHtockl 

, . '. . ' ~" .. I . 
Why not let UI .hO\l( you how you too may have a packa,., that wHl drhvtr 

more repeat m8caro~! .. let? 

."F I liST IN MACA'IIONI 'ACKAGI N G" 

w.,.". OM ,*,: , 
1I.000ni CALiFOItNIA LITHOGRAPH COAP. 

So" 'rorcl"" 24, C4l1fotf'lla . - . 
A reliab'e .ource olllUPPIy aittee 1898 
.,'. " C'.wttrol DI ... ;JIon: .: . 

ROSSOTlI MIOWUT LitHOGRAPH COR'. 
1 I ChIcooo " 0, IItI~ . 

aMBER~S 
Venezia 

,No. 'I Semolina 
and 

Imperia Durum 
Granular 

U Uniform amber color and granu­
lation. 

N Nationally famed macaroni manu .. 
facturers prefer Amber's Venezia 
No. I Semolina and Imperia 

Durum granular. 

I It's easier to conl .oi the quality and 
color of )'O/lr prf1ducts with Amber's 
Venezia No. 1 S ~mo1ina and Imperia 

Durum granular. 

F Fasl shipmenl! Every order 
shipped when promised. 

O Only the rinest Durum wheats 
available from the best Durum 
growing areas qualify for Amber's 
Venezia No. I Semolina and Im­

peria Durum granular. 

R Rigid laboralory conlrol, highly 
skilled milling personnel and 
modern milling methods com­

plete Amber's qunlily control program. 

~~ Make your next shipment ..,L.W.A. Amber's Venezia No. 1 Serna .. 
lina or lm!,eria Durum granular. 

t I '* '.--
IT'S -1_ I + 

J,]l~~ 
T + 

No.1 Semolina 
r-----------------------~ 

Il~Dlte. I 
______ MILLING DIVISIDN __ J 

FARMERS UNION GRAIN TERMINAL ASSOCIATION 
MILLe AT RUSH CeTY, MINNESOTA • GENERAL O,.,.ICES, ST. PAUL 1, MINNESOTA 
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RETAIL GROCERY STORE TRENDS 

THE 'l'wentY'lixth Annual Review 
or RutaU Grocery Store Trends, a 

report iJ.sued each fall by A. C. Nelsen 
Comperl)". International re.earch or. 
aanlzaUcl'J, reports arocery Itores In 
1959 lared well deapite an overall price 
deerease of 2,4 per cent. Dollar lales 
went up 2,2 per cent over 1958, main. 
talnin, a rate of IncreBle areater than 
that 01 population, Population Increased 
1.7 per cent while the t'onnaae sales 
rose almo.t three times that rate at 
4,8 per cent 

Con!l\ lmer buylna power rote 6,1 per 
cent oV l r 1958, and Iince .roc:ery r.tore 
nles rnlled to keep pace wll!l thll 
arowth, It I. evident that · C(lnJumen 
were dlrectlna proportionately more or 
their money Into other channel •. 

Buying Pow.1' SUps 

The trend reveraed durlna the Rrst 
half of 1960, when arocery atore lales 
tnerealed 3.5 per cent over the same 
period or 1959. Some of this ealn was 
due to hlaher prices, start Ina In April, 
1960, when the "food at home" Index 
sbowed the first monthly year aao aain 
In RIteen montha. 

The relatively low 2.2 per cent aaln 
In 1959 over the previous year amount· 
ed to an Increbe of 1.05 billion dollars 
In the total volume of retail arocery 
atorea, the .. malleal In 10 yeara. This 
can be attributed, In part, to decline. in 
relaU prlcea of some major food com­
moditlea and to lobor unrest, luch aJ 
the .teel .trlke 'of 19!i9. 

Of the tolal aain, independent .tore 
volume rose 35:J million dollan (1.3 
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per cent) while the chain .tore gain 
WI. 700 million dollars (3 .• per cent). 

Bul Sal" a.in 
With labor unreal diminishing and 

lome rood prices rillna:, both Indepen­
dent and ch'Atn outnts reelstcred larger 
.alcl 8aln!. In the lint halt at 1960 than 
durln,lhe .ame Period of 1059. The In­
creue tor all .tore. amounted to 830 
million dollan (3.6 per cent), while 
Ind~pendent ',torea .howed a galn of 
2go million dollan (2.2 per cent) and 
chain alOte. 540 million dollan (6.1 per 
cent). While the total United Statel dol­
lar volume In lrocery atore. increased 
:.2 per cent In 1859. three sections bet­
tered lhlJ somewhat. Oabu In New 
Ena:land. the Southeastern atates, and 
the PaclOe area were hl.helL In the 

• Middle - Atlantic ltates, metropolitan 
Chlrlao, West-Central and South-We.t­
em at.te., volume allnt approximated 
that of the total United State. averaae. 

The East-Central area which bore 
the brunt of the .teel strike showed an 
increase of only 0.4 per cent, while In 
metropolitan New York, a lou or 0,2 
per cent was recorded, 

Turltorlal Variations 
Vurlatlon. In terrltor' .. 1 volume aains 

were even wider durlna the flrat half 
or 1960, The best sale. records were 
made In the Mlddle·AtlanUc (8,2 per 
cenUi in the South·West (8,7 per cent), 
At the other end or the scale, the 
South·Eastern and PaciRc areas, both 
leldera In 1959, made only .mall aaw, 
and the rate of 1ncreue for metropoli. 
tan Chlcaao . tore. was c'" In half. The 

Eatt·Central and particularly the met· 
ropolitan New York alore., however, 
made a much better .howlna in the 
fint half of 1960, with 2.9 per cent and 
Rve per cent respectively. 

In only Rve yean, chain and inde· 
pendent aupcrmarkctl Increased thelr 
ahare of total a~ry .lore .ales from 
48 per cent to 65 per cent. In 1954, to­
tal aales or all slores amounted to ncar· 
ly 37 billion dollan, and the .upermar· 
ket' •• hare was over 17.8 brulon dol· 
lara. In 1959, .upermarkets ac:tQullt~ 
for almoat 31 billion dollars of the vast· 
ly Increased market total or nearly 41 
billion. 

Bin.r Stona 
Both .uper and bantam markeU 

opened in 1959, had 11 per cent mort 
selllna area, on the averale, than thost 
opened in 1958. Supermarket bulldlnr 
.ize increased 12 per cent, and the ban· 
tam market. were ellht per cent JaU' 
er In 1959. Parklna capacity of .upen 
averaaed 18 per cent more, addln, 
room for about 42 more Cart. The nwn· 
ber of ch~kouta for botb types or 
.torea remained the Hme. 

Separatina lupermarket openln.s by 
territories, tbe larle.t stores, both in 
selllna area and bulldln, .ize, again 
were COllltructed In the Paclllc .tatct. 
However, the billest lain in stu over 
1958 RaUl'ft, was found in the Eut.Cen· 
tral area, and the I~.tat expansion of 
car parklnl was observed in the W_.t· 
Central area where lots aven.td to 
capacity of 231 e&r1 La ]i158 vema 1$3 
In 1m. 

(Continued on pale IO) 

TJm MACAJIONI JOU1lN~ 
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6 way! to merchandise your new full color Betty Crocker 
macaroni foods recipe booklet-for increased sales 

IN SHI!LP' RACKS ON SHELP HANGERS 

_------, 'r~·------., 

PABa-OUTS AT G,UPI!R 
MARKI!TS 

:Ii .j 

WITH MAIL-IN COUPONS 
FROM YOUR ADS 

It'. a aimple matter getting the new General Mills macaroni, 
.paghettl and noodle recipe booklet into the housewife's hand. 
It was designed with that in mind. And It'. just as easy to get tho 
homemaker to usc the recipes regulnrly. Betty Crocker saw to 
that by including in the booklet only her tastiest and 
.aalest.to-rollow recipes. All this add. up to more calls 
(or your macaroni, spaghetti and noodles. 
We make this new rull color recipe booklet available to you 
with your own brand Imprin t on the front cover at less than cost. 
Alk your General Mllls representative for a sample copy 
and price. or write tod.y: (available only In the U.S.A.). 

DURUAf SALES 
Mlnn .. poU, H, Mlnn .. ot~ 

OUTSIDE YOUR PACKAGE 

WITH MAIL-IN OPPER 
ON YOUR PACKAGE 

When fold ,d. Ih, bootIl,t m. 
nlillyin ardlnar)' r.el.p. ba . ... 
Wh.n ap,n. Ih. bookl.t Iii' 
e.Ity C,ock.,·, cook book or 
,ny.l.nd.nll·,ln, blnd.r. 



__ .- ~ _____ """,,,,,,,,,,,_ .. ,,,,,,,,,,,"""""",-"'i .",.~." _= ...... w."""f ... tr.,',' ....... ¥~"'" .. fl"".(~.ii'l'.C~;':'""!\"""'4;W;:"'.' ""!!:"!'I': __ ..... , _. "' .. """''''_., ,," ....... ;a;; .. ' .. '''' •• '''~'" ... , •• " .... ~-..... "' .. .' .. '_ .. ..,.,.h~_~_'Il"--.~~ 

New DuPont 
seals 

"K"* cellophane 600 
at 50° to 75° lower 
temperatures 

Extra·durable "K" 600 now offers 

stronger seals ••• beHer bag appearance 
Can you name any other bag film that gives 
you all the advantages oC new extra-tough 
Du Pont "K" cellophane 600 for packpg­
ing your macaroni products? 

Improved machinability on bag and make­
and-fill equipment. New "K" 600 now deals 
at temperatures 50'F_ to 75'F. below those 
previoualy required. Result: greater effi­
ciency, lower costs. 

exlra-slrong seals that stay senled. New 
"K" cellophane 600 seals tightly and secure­
ly at lower temperatures. You get stronger, 
neater packages. 

LUI"ous appearance I Sparkling transpar­
tneyl New "K" 600 lets shoppers see your 
morcnroni at its appetizing best. And it 

'. ~ 

keeps its extra .. lustrous, sales· winning ap­
pearance, resists wrinkling. offers extra­
rigidity. Prints beautiCully, too. 

Superior durabilityl Extra protectlonl 
New "K" 600 is polymer-con ted, can keep 
your products Cresh ond appealing longer. 
It's ideal for single-wall bag constructions. 
And it's rugged ... tokes plenty oC abuao in 
shipping, stocking and handling. 

How about ft.tlng new improved 11K" 600 
Cor yourself'! To get all the Cacls obout ex­
tra-durable, lower heat-sealing "K" cello­
phane 600, call your Du Pont Representa­
tive or Authorized Converter. Or write: 
Du Pon~ Company, .Film Deportment,Wi!­
n!i:.ut,on 98, Delaware. 

'0" I'oII, .... UUNd'noMIII4I'Ji 

KEPT 
FRESH IN 

K* 
CELLOPHAIIE 

."NIt~ 

<[UPON» 
tl"U, I . U',fIo/l 

BEml THINGS fOI snm liVING 
••• THrouGH CHfMJSf,r 



Grocery Store Trends­
(Continued from page 6) 

During each of the years 19.&9, 1054. 
and 1059, DuPont sponsored n compre­
hensive study of Impulse purchase. cuv­
l·rlng practically nil lines handled b)' 
United SllltC!< grocery stun's, Dnd 0 dis­
tlncl trl.'nd towllrd more Impulse buy­
ing \l/US rcvl'I.llcd. or the 107 com modi­
tlt'li studied In 1059, pun'hases attribut­
ed til Impulse buying amounted to 
ncorly 5) per cent of the total, com· 
pured to 38 per cent in 1040. Many foc­
tors, especially the growlh of lieU·serv· 
Icc and the Increasingly larger number 
of items stocked In grocery stores, well 
dh;plo),cd and more attractively pock­
ugcd, have contributed to the trend. 
The DuPont sun'cy shu"'cd that 10 per 
cent of macaroni.spaghetti sales W(Ofe 

li rccincolly planned, while 81 per cent 
were In-store decisions. Keith hrdl ... molnlolnl slocl. in the Moco,oni Depo,tmenl 01 the Wlnn DI_le Mo,lel In 

Ihct EOlUonci Shopping Cenler. Lelllngion. Kenlucly, The morkel hOi fi ... e check·oul counlt'\ 

New Produc:h 

Sueces.dul new brands sparked re­
tuil sales thruugh dynamic ad\'l'rtlslng 
and mcrchnndlslng, paying ulf not nnly 
for thl' manufacturcrs but alsu build In" 
sllles volume of Inod retailers, This wa~ 
rcvealed In an analysis uver a two-Ylmr 
period cuverln!! forly·five pruduct 
gruups In grocery stllres, which demon· 
strates the benefit of progressive new­
brond merchandising to mnnufaclurl'rs 
ond retuller:> alike, On the one hand. 
thlrty-thrl'c 01 thesl' product gruups 
hlld nil rl'ally sllccessful Intruductlons 
durin/l this pl'rlud. and this groups' 
saIl'S Incrcased only 9,7 per cent. On 
thl' athl'r hllnd. a ~roup nf twelve. in 
which monufacturers successfully In· 
truduced. udvertisl'd and merchandised 
ncw brllnds. shO\\'t'd u sules gain of 17.0 
per ('Cnt. 

" 

~ :, .. ~'-' r p--:;-;. :~ . 

.- ,, ' .. 
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• ... 1~-·r' 

..... ... 
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More De.l. 

TIll! rate ul usc of deals b)' manufac­
lurer1l to prumote cerlaln line,;; has lIl­
mnst tripled frum 1955. tu 1959. and In­
~'rcased 51x tlml~lI laster than actunl 
tunnage Il\u\'emcnt of groccry sture 
cllmmmjllles, In uther words, while 
tnnnalle sall'lI ru~e aLout :lO per l'l'nt. 
cunsuml'r urrers Invulved In six com· 
mndlty lilies Increased 178 per cent, 
e"c1udln~ cuupunlng and house-ho­
house ~ampllng. but Includlni: multi­
unit factory pocks, cl'nts·olT deahl, pre­
mlumli and In-~tore specials, 01 thesl'. 
the clmts·ofl deal (printed lin package) 
wa!4 most prl'valcnt at the time IIf thl' 
lltudy, 

One of every fivc salcs or all the 
brands Inc1udlod In the s ix commodities 
in the stud)' was a deul of one kind or 

A 'hopper 01 F.cd 0 .. 1'\ Supelmolkel In Ine hugo Soulh Dote Shopping Cenle, ouuide 01 
Minn~polis e_omine\ 0 tOloona poclooe whiht her \01"1 "Iu 0 pocloOt' 01 dry spoghetti 
\DUCt' ml_. 
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another. As competltl\'l' pressufl' risl'S 
in the food field. Its eITecl on csl:.b· 
IIshl'd brands can be scen. Durin~ tht, 
period frum 1057 thfllullh 1950, a[}l,ul 
half uf une J:rtlup Ilf brunds. undl'r nur· 
mal competition. lihuwed inereo~cs bllih 
in sturc inventurles Dnd consumer ~all'i . 
HII\\'e\'l'r, ICSli thun 11 third of ol\utht'f 
gruup Ilf established brands, whkh ran 
up a!lalnst sharp cumpetltlon hum 
heavily promutl'd new brnnds, lIhu\\'cd 
increases In slure Im'entorles. ond .. nly 
22 per Cl'nt hnd sales !loins, 

Spedal Dliplay. 
Procresslvl' Grocer magazine. la'" In 

1050 after un eight weck study. no, 
\'eDled soml' enlightening lacts :,t,,,UI 
special displays In grocery ston's ThiS 
cumplehensl\'c analysis tlf all dl~ I J, arj 
in n group of typical supermarket> pro· 
dUCl-d a wl'alth or dolo. tcsllb'llI " lu 
Ihe substantial sales /loins that \' :11 bt­
IIbtained by dlsplayinll 011 types IIr ' ...... 
l'handlsc, IHighllghts ul the J) lun 
Study begins tin page 2U III the Sl'l' .·m· 
ber Issul' uf the Macarunl JtJU ! ,;il.l 
Test marketing of propllsed ad\", Ii. , 
Ing.merchandlslng programs, m ' l ur 
impro\'Cd prtlducts and package~ . Ind 
thl' like. continues til rise at nn : .. ,·t,J · 
l'rating ratl'. The vulume 01 Nlelsl'l le~1 
mllrkcting service. fur cXllmple, I\·P! 

almost seven and a half times II!' ,"l'r 
In 1059 than In 1054. and a len-r.,ld In­
crl'DSl' In 1000 Is Indicated, 

Tell Mark,lIng 
Tl'st morketinG hl'lps a mnnururlUrtr 

predict rl'5ults In advance of an lIlI ·,lut 
move, I( failure Is Indicnted by thl' Il'S!. 
the pilln 15 druppcd. On the olhl'f h:lnd, 
if Goud results can be untlciputed , Ihe 
mllnufllcturer can assure the retuller 

'hut 'he 'es'ed pruduet. pDckaGe ur pro· 
mution Is worthy of consideration. 

CContinued IIIl page 12) 

THE MACARONI JOURNAL 

"YOUTH LOVES TO BE SERVED" 
Macaroni products made from 

Lt'I '" h:I"I' """ uwlhi"..: "1>t'I'inl" i" 1111' phrn .~I' Ihal i~ IIt':ml ... "r,' :lIIcI 1Il"rt' 
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c.c..c.511 gets the featured end display by' the Macaroni 
Oeportnwnl In Q Food Mort liar' In Chorlottftvl1le, Virginia, 
eeon. and rke or. popular In thb market. 

MIUI"lId 4II1II., In the Galewoy Super Market In Loub· 
vlltl, Kentuckv. 

Groc.ry Store Trend_ 
CCulllinued from pale 10) 

Expudlng Mub! 
During the 1840'" the United Slales 

domestic poulation rose 19.000,000. 1n 
the followln. decade, the expansion 
wu about 28,000,000, the lreate. t in 
history, averaging almosl 3,OOO,qoD • 
year. Viewed another way, thl. wu 
like addln. the population of Kentucky 
to the total of each year. 

A high birth rale, of course, alona: 
with an Increased number of surviving 
older people, are Important factors in 
thl. trend. Prior to the war, the num· 
ber of births was 2,500,000 per year, In­
ereaslnl to 3,600,000 In 1950. then to 
over 4,300,000 in leveral recent yean, 
Includlna 1959. While a Ilight decline 
has already taken place recently. 4,-
200,000 blrlM are expected In 1960. 

Future expectationl for our Inow­
bailin, population Indicate an averale 
growth of 3,300,000 per year durlna the 
1980'1, and lrendl Iince 19tO Indicate 
that younlalen, teen-alen, and old­
aten wl1l continue to Increase their 
aharea of the tolal, while the twenty 
to alxty-four ale ,roup will diminish 
proportionately. Also, as the millions 
born alnce World War 11 reach their 
teena, thla group will expand more rap­
Idly than others In coming yean-at a 
rate almost double that of the projecl­
ed growth of total population. More 
people equal more aale., and the In­
creating molJUIty of the population i. 
equo.lIy Important. People wUl continue 
to be on the move affecting the popula. 
tlon growth of all .tate. and areas. As 
people move, they will want two things 
In food Ito res. They will look for the 
familiar brands to which they have be­
come aceuatomed, and they will uk for 
fooda auoclaled with the new locality. 
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MARKetING SEMINAR 
Hotal Diplomat. HoU,wood. Fla. 

JuuUf IT. 11. 1. 

.--- .. ' 

Retailers, alert to . uch changet. will 
aelte the opporlunltlea that they pre­
sent 

Food Sur"" 
Red Book Ma,azlne has made a aur· 

vey coverin, women'a attitudes toward 
cookin., time apent preparing meals, 
the we of a variety of food products, 
brand preferencea, .hoppin, hablta, and 
food expcmdlturea by family alte, The 
food aurvey wu mailed to a random 
..mpling of Redbook aub.crlben. The 
flnt 5,IUO replies received were tabu· 
lated and arc the bula of the report. 

Almost hall of the youngest Iroup of 
respondenll, alca 18 to 3f. have been 
cookln, reaularly for themselves or 
their families alx years or leu. Practi­
cally all of tho:lC! a,ed 4S and over have 
been cooking ten yearw or more The 
youn,er the woman, the leu time ahe 
la apt to .pend preparing the family'. 
main meal. More than halt of the 
younler I1!fpondents reported they 
apend .ixly mlnutea or leu. This 11 a 
11.2 per cent Irnler proportion than 
In older ale groups. 

1nJ,,..1 IA RlClpn 
There 11 • unlvenallnterest In recipe 

aulietUons with better Ihan 95 per cent 
of all reapondenta raylne they cUp or 
colled new recipe.. They let recipes 
from at leut four sourcet, but sources 
vary In importance by ace. Malazlnes. 
frlendl or relaUvea, cookboou-and of 
parUcular Inlereat to food manulaclur­
en-pockale label. and manufacturers' 
pamphlets are mosl relied upon by 
younler women. Tho older group turns 
to newspapen, televlalon and radio In 
larler proportion than the younger 
women, Youn,er women try new recl· 
pea more freqt.:ently, 57,:1 per cent try­
Inl new recipes .t leut once a month­
a It per cent ,realer proportion than 
the older ale group 

While a larler proportion of older 
women have tried wine In cooklne. 
younaer women IU'i! much more recep­
tive to the idea, The aervin. of frozen 

TV dinners Incl\'ases moderately with 
age. Frequency of servin, is alao heavl. 
est In the older a,e .roup, 

There It lIltie variation between a.e 
,roups In the serving of c:anned or 
packaged main dl1hea. However, amon. 
thoae who do serve these products, 21.8 
per cent of the older women aerve them 
once or more a week. Thla 11 a 2U per 
cent lreater proporUon than amon. 
women aged 18 to 44. 

OUldoor Cooldng 
ReReeting their Uvea in suburbia, al­

most all of the youn,er women IBid 
they picnic or cook out durin. the year, 
compared to 80 per cent of those 4~ and 
over. And they picnic or cook out more 
frequently. The avcra,e number 01 
times 8 year for the youn,er aroup b 
12,9-a :n,8 per cent lreater frequency 
than n!ported by the plcnickina older 
aroup. 

Baklnl hablta. anackina and type!' of 
deuerts moat frequently served were 
aurveyed Includlnl brand prelerelll:es 
for cake mlxea. The UIC of IOlt drinks 
In the home and amokln, were :,1$0 
checked, 

In the study of ahoppln, hablt~ . It 
appears the younger the woman, Ihe 
more likely it II that abe wll1 do her 
food shopping In a slnlle .tore and 1 hat 
Itore will be In a ahoppln. tellier, 
Three out of four, of the ;younler , n1up 
said they did moat of tbelr food bUYlnl 
In a Ilnlle store. Thil la a 23.9 per (' ~nt 
greater proportion tban the 18.2 per 
cent reported by women 4& and Oy('r. 

While 59.1 per cent of aU relpondcnlJ 
do their food buying mainly in a ahop' 
pIn. cenler, and 39,t per cent In a 
neIghborhood stOI1!, here alaln the pal· 
tern varies by ale ,roup. Slxly·tWO 
and aeven lentM per cent of the youn,· 
er women buy mainly in a . hoppln, 
center-a 30.1 per cent lrealer propor­
tion than amonl the older IrouP· 

The shopplnl for one week'a tUppi)' 
of food ia done In one trip by three out 

(Continued on pa,e 28) 

TIm ~"''''''-NI JOUl""'· 

Satisfied cUltome,. in ov.r twenty-five countri .. 
a IHGLAHD ,1l.ZtL a ITALY 

a GRIICl • CHILI • MIXICO 

• JAPAN a ,IRU • VINEZUILA 
a UHITlD STATIS • ARGINTIHA • IStAIL 
a ,UIRTO RICO • ICUADOR • HAWAII 
, CANADA • URUGUAY • COLOMIIA 

a PANAMA a CUIA • DOMINICAN REPUILIC 

• SOUTH A'RICA • AUSTRALIA • SWIDIN 

• HAITI 

"'" dl. unco.dltlonall, lua,anteed I 
~(J 

send for our 

fR11 c.t.l~ 
10 lupplement your 
pNllnt produd •• WrlHln In 
SPANISH, ENGUSH, ITAUAN. 

-- ~ 
D. m"n~Dn~1 E.. Sons, Inc. ~ 

BROOKLYN 15, N.Y., U.S.A. 1ff)' 
~tJ~~~D 

557 THIRD AVE. 



f"J"1HE bl. promotional puab for Na­
.1 tional Macaroni Week. October 20-

29, 1960 carried out the theme "A Sa­
lute to the '60' in 1D60" with stories. 
photolraphi, and recipes of regional 
tood lavorites lent to 'syndicated food 
columnlst8, food editors at magazine. 
and newspapers, radio and televIsion, 
throulhout the country. Typical at the 
publicity placementa provided by the 
National Macaroni Inllitute were thoso 
to Marian Mannerll of the Lot Anaele! 
Times, and Mafaaret Pettigrew of the 
New York Journal American, and Lou­
Ise Moore of the Toronto Telelram, 
sleePln, the HaHan origin of macaroni 
dlJhH and providlnl recipes such as 
Spalhettl alia Marinara and Espreuo 
Epa.heUI with Meat Balli. 
. Creole cookln. ,ot a mention In a 
,enerat newspaper release carry!n. re­
cipe. for Sp.gheUl BlenvUle with 
MUlhrooms and Onioru, and a Bayou 
Macaroni Casaerole. A general televl­
alon release told how to make Macaroni 
and Veal Creole a. wen 81 New Orleant 
Spaahettl with Chicken Livers. 

A a' i,eral radio release honored New 
Mexican recipe. luch as Santa Fe Spa­
ahettl Chicken Canerole, and Taos 
Macaroni with around beef. tomato 
lauco and chili powder. 

Regional FuorUn 

Praise of Penlllylvania Dutch cookln, 
was in a Beneral newspaper release 
with the formula for Aunt Emma'a Spa­
Ihettl and Cheese Bake and Lancaster 
Macaroni and Cheese Salad. 

Salmon. clam, and turkey were com­
bined In New Enaland Ityle with maca­
roni foocb In another general new,pa­
per relehe. Cooperative eftort, with 
Ocean Spray cranberries found form 
in recipe. for Salem Turkey Cranberry­
Noodle Cauerole and Cape Cod Cran· 
benies, Pork Chopa wllh NoodleS. 

Hand. acron the sea came Into the 
.alute for the farm harvest way of 
rooklna: Chicken Normandy combined 
apple. and celery with onions and aea· 
.onlna' cooked in cream and ,erved 
over .paaheUl. A recipe with canned 
luncheon meat, celery and canned ap· 
plesauce cooked In a cUlerole with 
noodle. wa, more American In ap· 
proach. Both went out In a aene.ral 
new,paper release. 

To farm publlcatioru went reclpel 
for Macaroni Strato Bake, comblninl 
around beef, macaroni, tomatoe., cheele 
and mushrooms en casserole; plus In­
.trucUOftl for a Macaroni and Cheese 
Soume. 
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Cooperllll.,. PubUdty 

To tho National Canners Association 
went the IUlleltion for Macaroni Dln­
ner-ln.a.Olsh Utlnl c: ann e d green 
beans, chicken, and chicken soup with 
fl"elhly cooked macaroni, all from the 
pantry .heU. 

To the Sunklst Citrul Growers went 
a recipe for Sunklued Cheri Salad, 
Utlnl fre.h oranle sedlont, lteen 
a rap 0 I macaroni and diced Sww 
cheere, crumbled bacon and French 
dresslnl. 

Other cooperative releases were I,· 
IUed In cooperation with Tabuco, Welt­
ern Growen AuoclaUon, California 
Wine lrutitute. 

" ... paper R.l ..... 

General new' paper releaaell carrylnl 
a .. lute to Creole cooklnl, the Farm 
Harvelt way of food p~paratlon, and 
Peruylvanla Dutch, went to ,U major 
markets. Special releue. were pre­
pa~d for lueh metropolitan papen II 

"thol'8 In Baltimore, Chlcallo, Lol An­
)gelel, San Francllco. Toronto, New 
York City, San Dlello, Newark, and the 
Lon, bland Preu. 

A ,peclal colored malllnil to newapa­
pen canted. an HawaIIan Salute. 

A IrouP of .torie. aimed at the new. 
and lport ~loN or the dally papers 
were di,tributed throu,h the Auo­
clated PreIs and United Press Inter­
naUonal. 

Custom-made copy wu ananled for 
oolumni.lt Inc1udlna the followln,: Dr. 
Jda Bailey Allen and AlICi! Denhoff or 
King Features: Frank Kohlcr and Edith 
Barber of General Feature'; Ceclly 
Browftllone, Auoclaled Preu: Jeanne 
Lesem, United Preas International: 
Gaynor Maddox. and Dorothy MaddoX 
of New. paper Enlerprile AuociaUon; 
Erlta Haley, NaUonal Weekly NewS­
pllpt!r Servl~; Kay Rlaby, Bell Syn­
dicate: Alice Pelenon, New York Dully 
New. Syndicate: Eleanor Ney, West· 
chelter County Publlshen: Jane }111m­
IIton Western Penlllylvania Hume 
Tow~ Damel: Zela Vincent, Podf\c 
Cout Dailies: MonLwn Wood and Ruth 
Ellen Chureh of the Chicago Tribune 
Syndicate: Western Nuwlpaper: Un ion; 
Katherine Caldwell Bailey Syndka.te: 
Freda de Knllht of the Johnson QrllUP 
of Negro Malallnea. 

Storie. tailored. for use by commen· 
laton and hundreds of radlo-televl~lon 
dbk Jockey. around the country wert! 
dilpatc:hed in aupport of the week. Hel­
ene Fritz of TV Guide wu lent a spe· 
cial pair of recipes for National Mtlc'­
ronl Week. 

Hom. Ec:onomlel Ad .. rtillag 

The National Macaroni JllItitute cor­
rled. a full-paae advertisement In the 
October iuue of "What'. New In Homt 
Economics." "Why (and How) to Teach 
Macaroni. Cookery" was the headln, 

(Continued on " pal~ 28) 

,~---- .~" --.~.-

"- . ~ .-... .. ' 

Each man to his interests •.. each woman 
to her loves. If it's macaroni products made from 
Commander Larabee's No.1 Comet Semolina, 
it's love at first sight! 
From tots to teens. . the durum taste is tops! 

, ::z:,~S~~ •• IILS'MI.' ••• ' MI .... 'O". 

.' 
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MARKETING, MEnlNG PLANNED '. . 

"UNLESS you market your loodi 
pro8tably OVl!!f the lana period, 

everything el.e become. aeademic, 
That 11 why markeUnlln Its full mean­
ina today fa .uch an important part of 
the whole company man8llement pack­
a.e." So uy. Paul S. WIlIII, president ' 
of the Grocery Manufacturers of Amer­
Ica, Inc:. . f t ~ " 

"Mau production doe. Indeed ,en· 
erato' lreat preuure to move the prod­
u'cl 'But what uaually leta empha~lzed 
11 .ellln •• not markeUnl. Markelln::, 
belR, a more aophllUcated and com· 
plex proceas, letl Iinored. The differ­
ence between marketlna and lellin: Is 
more than aem_Uc. Sellin. focuses 
the need. of the acHer, marketlnl 
the needJ of the buyer. Sellinl II 
occupied with the leller'. need to 
vert hiJ product Into ... h; mark,'IIn.: 
wJth the Idea of satisfyinl the 
of the tultomer by meaN of the prod­
uct and the whole clw:ter of thinp 
auocl,ted with ere,tml,t delivering, 
and COlUuminl It."-Harvard BUilnep 
Review, July-AulUlt 1960. 

The Winter Meetlnl of the NaUonal 
Macaroni Manufacturers AuociaUon 
will concern ItaeU with the theme: 
"makinl the marketln, concept work." 

Tentative plln1 for the three . day 
lemlnar call for an examination of the 
new concept of the marketina func­
tion, the marketin. or,anlutlon, and 
control of activities. Don Price, VIce 
Pre.ldent of the Norton Company, 
Wo,,".ter, MauachUietts, markeUn, 
• ~lallst in the American Mana,ement 
AuoclaUon, and enthUiJastic 1I1e. ex­
eeutlve will be a dlscuulon leader and 
reference IOUrce. . 

The subject maller for the first day 
hu been proposed 81 followl: What 
makes a competent marketing chief, 
a beneficial product, an optimum price: 
makin, accurate Identification of the 
market with lpeciflc and reallstlc ob­
jcctlve': makin, a marketinl plan, ex­
ecutln, it and evaluatln. resulta. 

Marketing UtiVitiH will be dls­
eu.sed the lecond day coverin. mar­
ketln. research, product planning, &.1-
vertbin, and dies promotion, field 
'alee mana.ement, .. Ie. tralnin. and 
lupportln, lervlces. 

Subject matter lor the final day will 
cover control of marketing activities 
such II development and use of per­
formance .tandards related to .al('1 
forecuts: proftt e.tlmatel, l.errltori.ll 
quow and expense bud,ets; develop­
ment and \lie of marketln. reacarch 
for pre-te.unl products, advertlalnl, 
dlatributlon channell and corporate 

1& 

Imaee: development and We of yard­
.tlcks for meuurin. individual .. IH­
man'l performance; control reportln •. 

An extra seplon la beln, arranged 

Jal alai, deep lea ft.hln" thorough· 
bred and ,reyhound racinl are just 
minute. away from the elute settinJ 
of the hotel. . 

for further reports on addltJves Ilmnar ,". 
to last )lear'. present.tloN. Thll may Cuual 01 Formal 
be a luncheon anair to · pennit tate- titi :can be ~I )IOU wani · i~ in this 
te.tinll or an afternoon meeting. Other llrand and glorious resort-as magnlB­
afternOON will be free for fun . and cenUy fonnal a, a banquet In the splen. 
relaxation after Intemlve momln. dor.ot LeI Amb .... deurs in the Dlplo­
work sessions. '. f. mat East • ; . •. champallDe, rare wlnel, 

The ICene of the aem1n8l'1.'WilI allain gounnet culline; the dbcreet romane­
be the fabulolll Diplomat ?lotel . and · in, of the Ilrlnp In the backfround. 
Countl')' Club. Rooml In (1)e .DIplomat , Or It can be relaxinl as a picture­
West have been set hide· f~X: dele,ates . .nackl on the patio of the Envoy Ter­
to the convenUon January 11,' 18, and · ·race In the lntonnal Diplomat Welt ... 
ID. Dlredon wi1t hold" a board meet- dre.ued clluaUy, watchlnl "'the bo.u 
in. on Monday, Janual')' Ie. cmile gracefully by. Life can be u 

FacUitiel on the four hundred acre luxurloUily perfect ai • luncheon .1 
resort eJlate ,Include an la-hole touma- the Diplomat Counlr}'Ch.lb ..!..Iookinl 
mtnt lolt course under the direction out over the lolt course through the 
of Cal')' Mlddlecon, famed profe .. ion- celllng.taU wlndow&-Or BI 'IY and 
at. The Tennis Club hal ILx champion- on.tht-IO as cocktail darr.ln, In ':ne 
.hlp courts. There la a . wimminl pool unl"ue Tack Room. • 
for both Diplomat Weat and Diplomat A happy balance between work and 
Eut with ,plclolll c.bana club .. There play II· fouaht In having leplons for 
11 bathlnl on more than 1,000 feet of bw:lneu Ide .. !n the mominl and lime 
private ocean-beach. for IOCla. act..lvltle.. and recrelUon in 

Exceltent food. Ii served In a variety the aftemcon. and eV\~Dlnp. Thill com­
of .featauranta In the hotel and the blnatlon 1lf CMtentrated work and Ihen 
Ulual convention social achedule will fun in lh 'un la just the rlaht prt~crlp­
be arranled wUh Spa.helt! Buffet and Uon tnr rechrglnl run.down batteries 
the Asaoclatlon Dinner Party. In mla..! · ,,·intcr. Plan now to attend. 

Full detalt. nn reserv.tlonJ for rooms 
and convention registration will be 
comlnl from ' the Auoclation omce. 
Pian now to attend this leminar on 
marketin.,· lOok up a little .un white 
you work and play In a dell.httul let­
tin •. The time: Janual')' 17, 18, 1D, IDOl. 
The plaCe: Hotel Diplomat, Hollywood, 
Florida. . 

Thou,h t om alway. In hute, J am 
never In a hurry.-John Wealey. 

All thing. are arUftclal, for nature is 
the art of Ood.-Thomu Browne. 

The ';"'lJe man never attempLl 1mpoi­
Ilbl11t1el,-Maulnler. 

.--~, .. ,,""""~~ 

(NEW low-Cost Bulk Flour Transport with 
'!ndustry-proved Fluidizer system 

EspeciaUy designed for bakera, mi1lera and ter­

minal operators, this new truck gives you on effi­
cient means of handling bulk Rour in volume at 
minimum coat from mill or rail siding to your 
plant. And it coals less than you would expect! 

You save two ways: FIRST because it gives 
you the cost-cutting advantages of bulk flour han­
dling; and SECOND, becRuse your original invest­

ment is lesa, Famous Fluidizer "high air pressure" 

conveying system makes Rour Row ensily like a 
Ruid thru hoBO and pipelines to your bins . 

* CUSTOM FEATURES to meet your needl. with 1200 
or 1400 cu. ft. tank and 3 In. or 4 In. conveying lines. 
Tank h .. two comp. rlmenll for 21ypes of Iiour If desired. * SPECIAL PURPOU DlSlON gives you a complele 
unit for your haullnll.t low east. * ALUMINUM TANK i. lIahl In walght for mulmum 
p.aytold. Unulul' unitized construction 01 the kael 
provldll maximum rilidlty. * vtTlRHAL HOSE: CONNECTIONS ar. enclosed In 
cahlnel. 10 prlvlnt cloulnl with Ice and dirt. High un· 
Ioadln, ,atl permits quick turn ·.round time. Fully ca· 
p.abl1 of convlylnl any dlltance necellary even In 
thelarilit baked ... 

IJItmIJIIIIJ ' . . 

Matt adoanctd in mcxhrn ai; handling-from cor to 'ruck 
to hin. Pita compltte in-plant air conveyillll'YBtem •• 

FLUIDIZER'S ~IR CONVEYING 
EFFICIENCY haR been proved 
in hundreds or installutio'I\> . 
both mobile and stationary. 

DELIVERY TO USE POINTS I. 
{aat and efficifmt. Air·aeli­
vated dischargescctionso88ure 
virtually complete clean·out 
(or maximum sanitation. 

CONTROL PANEL Is slmpl. I. 
operate and conveniently lo­
cated. Conveying equipment 
is 0\110 housed in tho cabinet. 

REGIONAL orrlCE$ 
M" Y ... -(C~U,1I, MJ.) 
Chlu,.-( ...... no ... UII 

S.1rR!~:~~ .{J~:J~tl~,~:ll 

r---------------------------~ 
THE FLUIDIZER CDMPANY I 
~:~~:S~~:d ~e ~~:;p.t~~:~'mlt~:~~~:s;I;~::~~~:~ I 
Transport. I 
N.me _ _____________ _ 

CDmp.n)" ______ _ 

Addr... I 
Cit)' Stlt. J L __________________________ _ 
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Salute to the ~,rthC~ntral Stat •• 
. . , ' 

FARM harvest tllne 11 a time of 
peace, when the men and women 

who feed our nation can look with 
pride on work wen done. For the month 
of November, when our naUon obaerves 
Thanklllvin. Day. the NaUonal Maca· 
rani lrutitute salutes the three wheat .. 
producing .tales of North Dakota, 
South Dakota and Minnesota. 

North and South Dakota are named 
for the Dakota Indiana, a Sioux tribe 
who conquered other tribe, to hold the J 
land ' before the white men aetlled I 

there. The lfeat fteldt of lolden wheat. 
rye and barley, and blue or while lIax 
that cover the pralrlet of thls area to.­
day )l!IUIt from the efforts of Dakota 
pioneers, Scandmavlan and Yankee 
farmers. who fouaht dUll .torma. ftoods, 
and other miarortunea. and atlll do, to 
make the earth yield a rich harvest. 

Korth Dakota 

The fertile Red River Valley of North 
Dakota it known 8J one of the areatelt 
wheat-lrowlnl rellon. in the world. 
A hlah per~ntale of tbe nation'. dur­
um wheat, the .peclal variety of hard 
wheat prelerred by manufacturel'll 01 
macaroni producll, II ra~ here. More 
than 93 per cent 01 the land area of the 
state II farmed, a total of 41,485,717 
acres. ClUe. are arnall, the .tate hu 
only about nine person. to the aquare 
mile, but the people are closely unl~ 
to promote their common Intercall. 

SouIh ,DakolO 

South Dakota II a leader amonl the 
prairie ,totes in the variety of crops it 
,row. on the Wealthy farms eut of the 
Mlssourl River. The Black HUla 01 
South Dakota have poured torth a lilt­
terln, mountain of mineral wealth 
• Ince Cu,ler'. men found laid there in 
1874. Modern North and South Dako­
tnDl we cooperaUve. extelUlvely In 
the marketlnl of their CroPI. 

Mlnanola 

MlnnelDta aell III name from tWQ 
Sioux Indian words meanln. ".ky.Unt-" 
ed water." It II nicknamed the Gopher 
State, trom the ,trlped lround squirrel 
found within Ita borden, but It alto 
called The Bread and Butter Stale be­
cause ot III bumper crops of wheat, ill 
Hour mUll, and 11IIarie supply of dairy 
producll. MinneapoliJ II one of the 
world'. lreatest millin' centers. Mil­
HaM 01 ball or ftour are manuf'ctured 
yearly In thll city, but larlc mill. are 
located In other parll or the .tate. Mill· 
in, of ftour for commerdal pUrpoJeJ 
W&J beaun in 1854 at the Fall. at Saint 
Anthony where the IIrst ariat and ftour 
mill wu built In 1823, and by IBM 
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Momy Ror'llOtlI, Phil Fossen, ' ond AI Rovorlno. 

MlnneapoU. became the leldin, ftour 
center of the United Slates. The Min­
neapolll Grain hebole, orlanhed In 
ltJi: . II the lar,est cuh market for 
a:raln in the world. With more than flve 
hundred memben today, repreaentinl 
commerelal 8m,., local elevaton, and 
larle manufacturen 01 Irain producll, 
It does • Ilant Job each year, movinl 
mounlalru 01 a;rain from the farm to 
the coDlumer'a dinner table. 

To .alute the farm harvesll of Amer­
Ica, and particularly the North Central 
aa:rlcultural .lates 01 North and South 
Dakola aad Minnesota, the National 
Macaroni IDltitute presenta a recipe for 
Farm Harvell Apple Sauce and Noodle 
Camrole, a delicious combination of 
Aavor containlnl inlredlenll alway. on 
call on lin. Homemaker'. pan try 
.helves, ready to be auembled for her 
proude.t .eookin,. .. 

Farm Ilan'" Apple Sauce lAd 
Moodie C .... ro1e 

(Makes 4 to 8 servinp) 
1 tablelpoon .. It 
S quart. ' waler 
8 ounCt!i wide noodles (about 4 cups) 
1 12--ounce can luncheon me.t 
~ cup sUM celery 
1 ~ cup canned apple sauce 
V. leupoon cinnamon 
~ leupoon nulme. 
V. cup plus 1 tablespoon butter 

or mar,arlne 
~ teupoon .a,e 
Panley 

Add J tablespoon .. It to rapidly bol1-
In. water. Gradually add noodlu 10 
that water/continues to boll. Cook un­
covered, .Urrln, occulonally, until 
noodles .lre tender. Drain In colander. 

Meanwtille, put luncheon meat and 
celery throulh medium blade'of • food . . . 

.' 

Irlnder. Mix with apple sauce, c1nn •. 
man, nutmea: and 1 table,poon butttr 
or mar,arlne. Cook over low heat, stir­
rinl occaslonaUy, for Ii minute •. Com· 
bine noodle., ~ cup butter and .ace. 
Arran,e 1/3 'of the noodle mixture In 
a areased 1 ~ quart cauerole. Top with 
half of the apple .auce and repeat proc· 
eu with remalnlnl inlTecilenu, endln. 
with • noodle I.yer. Bake In moderate 
oven (350 F.J 2, minuteJ. Garnl.h with 
parsley. 

,..,. .... Roport 
The North Dakota Wheat CommIJ· 

.Ion 'hat wued a report on Its Ont 
year'. wort( 

Decllnin, markell and a lrowlng fur· 
plus of wheat-North D.kola'. number 
one cuh crop-prompted wheat gl'toW­
en and le,lalatol"ll to aet up a Wheal 
Commlulon. It It .upported by two 
mm. per bushel ($2.00 per thou~und 
busheJ.) collected by the IIrst pur· 
chaser or at the elevator. Farmers who 
do not choose to participate In the Jlro· 
motion of wheat markell can oblain • 
relund of their contribution by reque.t· 
In, It lrom th'e Commlulon. 

The Commliiion I. compo.ed 01 sev, 
en whe.t or durum ,rowlnl fannen 
who direct the market promotion pro· 
aram. Memben of the orilinal Commb· 
lion were appolnted'·by the Governor 
from nominee. .ubmltted by Iflvel'll 
.tate and Jarpt orlaniutioDl and om· 
clall intereJted in the wheat Industry. 
Thll W81 neceuary to let the Commb· 
• ion orlanlzed. In' the tuture,' famen 
who raise wheat or durum will them· 
Rive. elect the Commlulon throuah 

. repruenlativeJ they will tn'coun· 
ty or dltlrlct meetlnp. It iJ a 

" 
Tim MACARoNI ;]O!I~'~' , ' 

- -". 

wh< t lrower ftnanced and grower ad­
min .;\ered program. 

II M.y 1959, the Commlulon met, 
orClonlud, and Paul E. R. Abrahamson 
Wl!o named admlnlltrator tor the Com­
mls~inn. Abrahamson la an agronomllt 
by profeulon and has had experience 
.. 'I county alent and agricultural 
.,rnt for Irain ftrms. The aeven wheat 
commissioners Include Olll TOSIett of 
Lansford, Art Knorr III Sawyer, Tom 
Ridley of Langdon, George Mikkelson 
of Starkweather, M. H. GlfTord of 
G.rdner, Howard Hardy of Beach. and 
Sydney Hove.keland of New Rockford. 

OUrtl .. Muk.lJ 

To develop oveneas markell teams 
from p.klltan, Austria and Switzer­
land were invited to North Dakota In 
the PBtt year. They Investigated and 
studied wheat fteld., elevators, milling 
and baking facilities and ,rain and 
ahlpplnl faclllUel. 

A .. Ie. repre.entallve, Hennlnl Von­
UlIUI, II retained In Europe on a full­
time bull for the Great Plains Wheat 
Assoclstlon, which North Dakota af­
filiated with on an annual buls begin­
nlnl July I, 1980. North Dakota grain 
..... exhibited ovenea. throulh coop· 
m.llon 01 the United Stale, Informa­
Uon Service. with exhiblll arranged 
for the First World'. International Ag­
riculture Fair at New Deihl, India in 
DKtmber and for the Berlin Green 
Week r.lr In Janu.ry and February. 
Attendance at the two fain was Dver 
1,500,000 people. Wheat and durum 
products were exhibited to prove the 
line nutritive qu.lIty food that Is beln. 
prodllced by high Brade wheat and 
durum. ~ 

TI"1 admlntalr.tor and chairman of 
the Commlulon have toured Central 
lnd iouth America as well as Europe 
10 leck on channels tor exporting 
wht t. 

Domlllic P",moilon 

l! domestic promotion, affiliation 
wit! the Great Plains Wheat Associa­
tion "\'ala major move. Thll will enable 
Notr l Dakota to p.rtlclpate in the de­
nlol lOent of lar,e acale national pro· 
motional campallftS. 

Currently the CommlSJlon ls distrlb· 
uUng public infomation on the hlah 
nulriti'"e value of wheat and wheat 
Products in dlell. Over 37,000 folden, 
leaflets and bookleta have been dlitrlb· 
uttd. to conaumen and educaton. The 
Commlulon feachlll key people perl­
odlcally .uch 81 dieticians, home econo­
nUau, health and medical directors, ex. 
tenalon alenll, health and diet educa­
lon, reataurant operaton and many 
~I'J-wlth wheat and durum promo­
tlOa&lmalerWo. 

, .. 
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The Commilalon has also prepared a 
booth that haa been used extensively 
at county and Itate affalra, winter 
.how., and other appropriate places. 
The booth waa laken to st. Loul. by 
the North Dakota Jaycees for their na­
tional convention this year. 

To aulst research In quality control 
Investlgatlona at the Cereal Technology 
Department at the North Dakota Agri­
cultural College, the Commission is 
,ponsorlng testing 01 the "Udy Protein 
Analyzer"-a new quick protein tester 
that may be used right where wheat 
and durum are tarm marketed. Nego­
tlatlona have been made to procure the 
latest laboratory equipment to deter­
mine earlier and more quickly the mm­
Inr qualltlel of new hybrids and varle­
tie!. A Brabender Quadruplex experi­
mental mill will speed up quality test­
Ing. A .econd mill, the Buhler Automa­
tic taboratory mill, I. under con, ldera­
Uon alao. A National Mixograph to 
record dough mlxlnl is being sought. 

From mid-March 1959 to June 3D, 
1980 the Commission colleeled over 
$188.000 from lrowen for wheat pro· 
motion. DurlnB the period, lome $55,-
000 was Ipent in get tina the marketing 
pro,ram under way. 

Archer-Daniel.­
Midland Expan.ion 

Areher - Daniell - Midland Company 
has announced that the board 01 dl­
recton hal earmarked a total at $26,-
000,000 for Inve,lment in new plants, 
producta and equipment In the 1980·01 
and 1901·02 ftscal yean, John H. Dan· 
lels, prelldent, .ald the dlrecton ape 
proved a capital budgf'l In excesa of 
$11,000,000 for the current H,cal year 
that began July I, and estimated that 
an additional $15,000,000 will be spent 
In 1901-62. During the year ended June 
30. 1960, capital expenditures were 
",000,000. 

"We have long-range plans for a con­
tinuous Increase in ,pending for rp.­
learch and development of new prod­
ucta," Mr. Daniell alia said. "Our re­
Eeareh budget Is up 11 per cent from a 
year ago and is particularly Icheduled 
to keep pace with the accelerated ex­
pansion ot chemical facllltlel." 

He pointed out that A.-D.-M., one of 
America'. larBe,t and most dlvenlilled 
Industrial enterprises, hu ehang.cl .m· 
phub from 10m. IradUion,1 O.lcla of 
.ad.ayon 10 n.lds wh.r. "tha promb. 
of proW. b gr .. Jn:' 

Mr. Daniela also emphulzed that the 
company Is expandlnllts investment in 
the agricultural Reid, Includlnl Hour 
mllllng. He said: 

"In the agricultural field, we are 1m­
provlnl our soybean proceulnl laclll-

ties, our grain .torage and merchandis_ 
Ing Installatlonl, our Hour mill. and 
our allalfa dehydratlna facilities. We 
are developing a new group of edible 
lay Hours and soy protelna which we 
believe will have great Impact on the 
nation's toad Industry. 

"We have great faith In the future of 
American agriculture and we Intend to 
continue participating In the growth of 
this great Indultry. 

"The company Is in fact Inseparably 
linked with agriculture, ,Ince many of 
Ita chemicals are derived from vegc­
table oils." 

Mr. Daniels outlined 8 ftve-polnt 
"prollt Improvement program" that 
will be followed by the company dur­
Ing the decade of the 1960',. It follow.: 

"I-Concentrate on those buslne,ses 
that utilize the company', b a II c 
Itrenlth! and know.how, namely, agri­
culture and chemlcall. 

"2-Expand those phase' at the com­
pany', buslnelles - both domestic and 
overseas-that serve growing, profit­
able markets. 

"3-Accelerate Improvement pro­
Iram! for operations which do not 
.how a satlsfaclory return on Invelt­
ment but which have growth and profit 
potentials, 

"4-Seek new business opportunities, 
.ome of which will be the result of ex­
panding research activities while others 
wUl be carefully screened and selected 
ocquilltJoDl. 
"~DlIpo .. of plant. that no long.r 

art profllabl. and .how llIU. prom", 
of Improy.d profilabUU,," 

Mr. Daniels pointed out that the com­
pany Is not he.llatlnl In dlsposlna 01 
those bu!lnelSe. that do not measure 
up to what A.-D.-M. conslden an ade­
quate return on Investment. He referred 
to the eompany'. sale recently of III 
formula feed division and Iln. of toun • 
try .llYatora as falling In this cate­
gory. and ho noted that both operatlolll 
were minor parta of over-aU buslnelS. 

International Milling 
Acquisition 

Robin Hood Flour Mills, Ltd., has 
purchosed Delmar Soups from Arthur 
F. Johnson & Sons, Toronto. the flour 
company announced, No price was 
given. 

Production 01 Belmar Soups will be 
transferred from Torontn to Robin 
Hood "facIllUc, in Montreal and dis­
tribution of Belmar will be handled by 
Robin Hood representatives . 

Robin Hood. In addition to Its Rour­
milling activities, markets a line at 
boklng mlxe. , rolled 0011 and drink 
mlxe •. 
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NEW 

Space - Increase Production 
Improve Quality 

POSITIVE SCREW 
FORCE FEEDER 

improves quality and increases production of long goods, 
short good. and .heet forming continuous pr •••••. 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increases production while occupying the same spoce as 
a 2 .tick 1000 pound spreader. 

1500 POUND PRESSES 
AND DRYERS LINES 

noW in operation in a numbor of macaroni-noodle plants, 
they occupy .Iightly more spoc. than 1000 pound line •. 

These pre .. es and dryer. 

are now giving excellent 

re.ults in th... plont •. 

* Patent Pendin12 

* * Patented 

MACHINERY CORP. 
156 Sixth Stroet 

Brooklyn 15, New York 

THE MACARONI JOUN~"L 

SUPER CONTINUOUS 
PRESSES 

S"JRT CUT MACARONI PRESSES 
MoJcI asep - 1500 pounds capacity per hour 

Mudd OSCP - 1000 pounds capacity per hour 

Model SACP - 600 pound, copocl.)' per hour 

Model LACP _ 300 pound. capacity per hour 

LONG MACARONI SPREADER PRESSES 
Model BAFS _ 1500 pound. copocity per hour 

Model OAFS - 1000 pound. capacity per hour 

Model SAFS _ 600 pound. capacity per hour 

COMBINATION PRESSES 
ShOll Cut - Sheet Former 

ShOl l Cut - Spreoder 

Th: e Woy Combinotion 

* Model BSCP 

( UALITY - _ _ A controlled dough as soft as dcslred to enhance texture and 
appearonce. 

Positi¥e screw feed without any possibility of webbing makes 
for positi¥e screw de!l¥cry for production beyond rotcd 
capacities. 

F< tODUCTlON 

( lNTROLS _ _ _ So finc _ so positive that presses run indefinitely without 
adjustments. 

S\NITARY 
PLANT 

156.166 Sldh Strut 
. ~5·167 Se"nth Stilet 
Il .aaklyn 15, New York 

NDVUtDER, 1960 

- -- Easy to clean and to remo¥e ottrocti¥e blrdseyed stainless 
steel housing ntounted on ruggcd structural stccl frome. 

MACHINERY CORP. 
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The America,.. iOurum Mllil". Industry 
~ ., ' 

by H.rman St. .. n form.r ."ecutlv., Mill ... Hatlonal Ftd'ratlon 

THE Pillsbury. had the first durum 
mill in the United States (1908), 

but there would be considerable jUlUft­
cation for raUn, Mark Carleton II the 
founder of thll segment of the milllni ( 
Industry even thauah it almost certain­
ly never occurnd to him that he Will 

doln, any lucb thin, . • 
Mark Carleton was a youna Kansan 

who became a wheat lpeelaltst for the 
United States Department of Aarlcul­
lure in 1894, and wu ·aulaned to de­
termine the reasons why wheat wu 
luch an uncertain crop in the Oreat 
PialM ' lltatel. He observed ' that the ~ 
varletle. which tended to be mo. t re­
.blant to rull. drouth, insect. and win­
ter klll had arillnated in Eastern Eu­
rope, and he periuaded the Depart­
ment to ICnd him to that area to aeareh 
for new and improVed wheatl. He trav­
eled the' Rualan .teppea for .everat 
yearl, .tudylnl the wheall which were '..I 

lrown under aornewhat the same ell. , 
malle condilloDJ u those In the Amer· 
lean wheat belL 

In 1887, Mark Carleton brouaht Ku· 
banka, a durum varlety, to the United 
Stale.. It wu not the flrst durum 
wheat to be lrown In thl. country, but 
at that time total durum production 
wu very aman and mOlt macaroni 
manufacturers obtained their raw rna· 
terial from Italy. Mr Carleton thoulht 
that Kubanka would be well .ulted to 
the Amarillo area, but In that re.ped. 
he erred a thouaand milcs, for it was 
In North Dakota that It mainly cauaht 
on. In the coune of a d«ade, the pro­
duction of the new wheat became con· 
sequentiaL III interiority tor maklna 
bread flour wu a areat handicap until 
dome.tic semolina production bele,D 
jUAt over a haU century ala. 

That is the .tart of thl! durum mlllin. 
lndUAtry. Kubanka has lana since dll­
appeared, but nearly aU of the durum 
varieties of the present count It as one 
of their Dl\cestora. 

Ble 1Dd""" 
The durum mllllni IndUAtry now hili 

about 33,000 cwta dally capacity. It 
thlU represents a trlfle more than three 
and one--haU per cent of the mlllln. 
lndustry u a whole. There are 10 
durum mills, operated by seven com· 
panlet. Six are located In Minnesota. 
two in WJaconsin and one each in 
North Dakota and New York, but one 
of the W1acoDlIn planta is hardly a Paul 
Bunyan .tone·, throw trom the Minne­
IOta line. 

Semolina, which comprises around '15 
per cent ot the ftnish~ product at mlU-

TIN .... , milling proeeu Is explained by, lloyd Wa11 Hefti, hlOd ml1ler ot Int.rno!looal 
Milling Company'. St. Paul ml1l to IOfety patrol .tudent. John Srownl" (center) and Ronni, 
lindberg and Mojar H. Janet; of the Fairmont, MlnnelOto poll,. d,portment. The two or' 
membe,. of a Group 01 IOf.ty patrol boys from Fairmont who ~lllted ~orioul Twin Cities' 
Indultrles. The ~lll t to the Twin Cities WOI spomomd by th. city of Fairmont and the Group 
WOI thoperoned by membe,. of the Folrmont police ct.portment. 

. , 
Ing durum wheat. is coarae and gran~ 
ular and hp.I a distinct arltty teel. The 
procen ot producing semolina dlffel'l 
considerably trom the \aual method of 
moklna flour. It is what millel'l call a 
long system. the tempering is dUferent, 
the roll corroaatlons vary coDllderably 
trom thttae used an other wheat, the 
Iradl1l4 is more detailed and mare 
grar!ual. which makel neceuary mare 
purl8cation and ,Ifler capacity than In 
a flour mUt. 

Major Producer 
North Dakota is the major producer 

of durum 'wheat, accountln, for 90 per 
cent at the 1959 harvest at 20,800,000 
bushels. However, no lon.er ago than 
1956 Montana lrew nearly as much 
durum as North Dakota. The other 
areas of production are South Dakota 
and Minnesota. The dururn crop varies 
tremendoUily In .Ite trom yeM' to year. 
dependlna upon weather and ruat con­
dition. and the price relative to spring 
wheat The range is usually between 
20.000.000 and 40.000,000 bUlhels, but 
the tragically .hort crop of 1954 wu 
lc .. than 5.000.000 bUlhels, due to rust 
dama.e. New varietle. that are more 
reslltant to rust have helped coDlIt!­
erably ' ln recent )'em. 

MllIlna requirements tor durum life 
now about 25,000.000 bushels annuslly. 
and, when de8c1enclel. occur. they ;lte 

made up by blend Ina other wheats or 
by use of wheat flour by maca1'<-nl 
manufacturel'l. 

FamU, Name 
Macaroni is a aenerlc term which n· 

cludes . paghettl and noodle. u wei 81 

macaroni. There ara approximately '15 
manufacturel'l, 125 of them of comr, r­
dal Importance. The olhel'l are "p<. ·a­
and-mama" .hows. which a genera! !In 
ala dominated the bualne ... but t ! ~y 
are rapidly fad Ina out A large I 0-

portion of the manufacturel'l bear 1 .11-
Ian name., ' but many of them are ~ v­
eral aeneratiaDl away trom their ,n­
migrant forebeal'l. 

Macaroni CODJ·umption In the United 
States exceeded 1.250.000.000 pound.:. in 
1958. This is double what it was 20 
years .10, and almost halt the Increase 
hu taken place In the put decade. The 
per capita ot 'l..5 poundi, II up trom 
flve poundi before the war. To a con· 
.Iderable deatee, the increue re8ed' 
the tact that everyone now eala maca~ 
ronl toods to lOme deatH, whereas 
yeal'l aao the chief usen were those 
of Italian ancatry. VllOtOUS education-

- - ! :: ' 

.Jol""~ ' 

II c~mpa11na have been carried on 
.Incc 1&45 by the durum mUltl'l and by 
macaroni ' manufacturers In behalf ot 
durum product.. . 

The total UJ8le may be divIded thll 
WI)' : SpalhelU 40 per cent, macaroni 
SO per cent or more, noodlel 20 per 
cent, and .peclaltles the remainder. 

.f ~ A largo part ot the raw material tor 
these prOducts is derIved from durum 
wheat. Cjome manufacturers relularly 
use hard wheat patent. to .ome extent., my othel'l rarely or never do 10 un­
tell the durum supply runs low. Some 
manufacturers .ubstltute when price 
dift'erenCCl JustltYi In Calltornla, where 
i:emolina prices are alway. much high­
er lhan' 8aur becau.se ot the lonl haul 
tMm the durum mUl.. the macaroni 
Itclorlet lenerally UJ8 more flour and 
lea semolina than do the eastern fac­
tOrlea. 

Mark Carleton'a aervlce. to the 
wbeat Induatry were not ended with 
\be Introduction at Kubanka. Early in 
thiI century, he dllcovered and Im­
poited a hard wInter wheat called 
Khukov •• Imllar in mIDy rc.pecta to 
Turkey Red but with enou,h .uperlor­
It1 that It became the 81'1t wheat va­
dei, In Kansas tor more than a dec­
ade. However, that is another .tory. 
and 10 11 the tad .ubsequent caner of 
Vark Carleton. Even hll friendly blo.­
rlpher ~ncedes that he was tlrelome, 
often boresome. He was a wheat fanatic 
u well &I the lreatest wheat scientist 
01 his lC!neration. He lot Into perlOnal 
Ananclal trouble, and wu I anominl­
DUll)' dl,miued. by the Department 01 
Alricuitul'tl In 1918 becalUe ot that 
fad. He died a few years later ot what 
h1s friends .ald was a broken heart. In 
all the wheat induatry. trom the lrow­
en to the proceuors. there Is no mem. 
orial 10 recolnlut his great .ervlces. 

New Milling M.th~ 
Cl'nl:ral Mllis, Inc., announced In tho 

Illnual report a new method or turning 
.,he:lt Into Oour that It say. is cheaper 
lo Install and maintain and re.ulll In 
~lIl'r bread. . 
'tnlled the Bellera '''Alr Spun" proc­
"" It already .II in operation at com­
pen)' mUll in Minneapoll. and Avon. 
Iowa, and a new mOl 10 Bulralo em. 
ploylna the proceA is acheduled to 10 
lzllo operaUon this l.alI. 
, Cenent Mills .. Id the Bellera tech. 
nlque·cUlI In halt the number oi .teps 

to make Oour. ' The proce .. 
"comp.act !claul8ers" to tepa-

ltoc:k site and welghL 
"purlften" 

to perform th~ same 

at a mUL This eliminates the need tar 
.uch traditional IUlInl equipment as 
"bucket" elevators. In milling, wheat 
mUit be hobted to the top of a mill tor 
procellina. then Is allowed to 80w 
downward throulh devices that Irlnd. 
sift and purUy it. The cycle Is repeated 
many times until the transition Into 
acceptable Rour Is complete. The new 
process artltly reduct'!. the number ot 
procell In, eyelet, the report said. 

The method will give bakers a more 
unUorm texture ot 80Uf, the announce­
ment aald. The BeUera unlll were t!n­
lineered and produced by Buhler 
Brothen ot Switzerland. The procell I. 
covered by patent. held by General 
Mills. 

The company also reported earnings 
tor the yelr ended May 31 dropped to 
$11.5111.1110. or $1.46 a share, on vol­
ume at $.537,816,050. In fiscal 19~9. net 
totaled $18,811,486, or $2.28. and sale. 
were $545.898.tP~:; ,r 

''The dip in eamin ..... accardlna to 
the report, "resulted mainly from In­
tense competition In 80ur teed. cake 
mix, pet tood and .oybean operations." 
All divisions, except the Feed dlvlalon. 
operated pr08tably, the report .tated. 
The teed operation .ulrered "from the 
depressed economy In the poultry In­
dwtry." 

MIA ,,... ... ,,t Horry Akin present. award 
ploque to the Wheat Flour Inltltule. Accept­
Ing honon fo, milling Inckl1try or. MUle,..' 
Notional Federollon P,esldent EIII. Engllsh 
(C.nt.r) ond WFI Committee Cholrmon 
Jomes :~onkln (right). 

~Iaqu. 'r .. entatlon 
The National Restaurant Association 

has honored the Wheat Flour Institute 
"In appreciation ot the etforla of dedl-. 
cated men and women and 01 the funds 
.pent tor the advanct'!ment of the lood 
IC!rvlce Industry." More than a decade 
ot tood ReId' cooflCralion wu tonnally 
recoanized recent)l with the presenta-

" ". 

lion of an award plaque,: ln New York 
City. '. ,. 1 

Tho two Balociatlona have worked to­
gether tot'tho mutual benefit of their 
re.pectlve IndustrldS ·on a number of 
hllhly valued projects. including pro­
duction of quantity ·(ood service recipe 
books. National SandwIch Month. toad 
indu.try research and development, 
and the Rve-year-old National Sand­
wich Idea Conte.t. 

Making the award presentation In 
ceremonlu at the Park Lane Hotel WQS 
Natlonal Restaurant Association Pre.l­
dent Harry Akin ot Austin, Texas. Ac­
cepting the award tor the Wheat Flour 
Instltutc were Millers' National Fed­
eratian President Ellis Enallsh, presi­
dent of Commander Larabee Milling 
Company; and Wheal Flour Irutltutc 
Committee Chatman James L. RankIn, 
vice-president 01 The Pillsbury Com­
pan)'. 

Organlzotlonal Change. at 
International Milling 

The ·tormatlon of tour major dlvl­
slonl with resulting changes In Its top 
oraanlzatlon .tructure has been an­
nounced by International Milling Com_ 
pany. 

Malcolm B. McDonald. vice president 
of the company. who hal been In charge 
of the United States Rour milling op­
eration aud nnance. will now also as­
. ume rel:ponsiblllty tor all United 
State. bakery. durum and grocery 
product. sales. 

In the administration of the United 
States Rour milling division, John A. 
Hendrickson. vice president, will IU­
pervlse ai: United Statel flour milling 
production and will also Qssume respon­
.Iblllty tor engineering and mlllina and 
United Statel purchasing. 

Lloyd E. Workman, vice president, 
wUl contlnuc to head the United States 
Supenweet Feeds division with respon­
. lbllItie. for both prodUction and lales 
activities. 

John Tatam will become executive 
vice president and chlet executive 01-
ncer of the Rnn'. Canadian amllate, 
Robin Hood Flour MlllJ .Llmlted and 
will continue Ell a vice president and a 
director of International Milling Com­
pany. He wUl be fCsponslble tor all 
Canadian .ale. and manutacturlng ac­
tivities and will also be resporulble for 
the 8nn'. export business from North 
America. Tatam will make his head­
quarters at Robin Hood's general 01-
nce. In Montreal. 

john B. Bean. vice prcsldent. is rc­
.ponslble tor all manufacturing and 
sale. actlvltlel In the company'. re­
cently-tonned overseas division which 

(Continued on paae 34) 
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Demaco--the complete Uno-Automatic 
Short Cut Pre""s 

DemaCo--tho complete Uno-Automatic 
Lon~ Goods Finish Dryers 

Demaco--the complete line--Automatic 
Lon~ Goods Spreaders 

THE MACARONI JOURNAL 

Demaco-- tho complote line--Automatic 
Short Cut and Noodle Dryers 
Conveyer~Dje Cleaners 

The amazing records of the macaroni industry are a tribute to the depend~ 
able productivity of machines and dryers, designed and built by Demaco, for 
nothing sells a product like customer &atisfaction. Here at Democo most or~ 
ders are repeat orders. Now your company can improve its operating per~ 
formance and product quality with new presses and dryers or by the Democo 
conversions or exchange plans. Our engineering service specialists are ready 
to serve you--coll us today. 

DE FRANCISCI MACHINE CORPORATION 
45..46 Metropolitan Ayenue, Brooklyn 37, New York 

Phone EVergreen 6·9880 

Demaco--the complete line--Automatic 
Sheet Former., Noodle Cutters 
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Macaroni W •• k-
(Continued from ~Ie 14) 

on the ad. Macaroni wu detlned u In­
dudln, macaroni, ,pI,hetti and ell 
noodle products. The relUalll liven ' 
were that the •• tlatyine melll made 
from these foodJ flt into clll&IIruom 
schedule •. They offer veraaUlity. good 
nutrition and thritt. Euy .tep. In bule' 
p~epar.llon ot all macaroni. spaghetti 
'Jnd noodle products were l1Iustrated In 
a three-,tep pictorial showln. how the 
product. were put In a;eneroUi quanti­
tiel of boiling water. A free copy oti s 
recipe folder wu offered called 'A 
Cook', Tour 'l'hroulh Modem Macero. 
nnand, U,S.A." A recipe for Louisiana 
Pork and Noodles wu of!eml as the' 
Creole way. How to make macaroni the 
Aluk. WIJY had lnatructloRll for Salm­
on Macaroni Cauerole. · Spalhettl with 
Clam SaUCtl 11 the way It', done In New 
Enlland. Old Fuhloned Macaroni Sal· 
ad PeruuylvanJa Dutch Style Wli ,Iv. 
en. ExoUc Chinese Pork with Noodle. 
wu the Far·East contribution to the 
Oriental.Amerlcan way. From the 
Southwelt a recipe for Chill Beet Sp.a. 
ahett! wal alven. while the Midwelt 
contr~~ution was Wiscbn'iin Macaroni 
Doub~ Cheese Caaserole. . 

Spaihetti with Zucchini . Sau~ wa~. 
Illustrated on the cover of the recipe 
folder as well 81 In the ad as a typieal 
example a! Italian-American rooking. 
Relponse waa immediate and enthusl-
1U1Ic. ·Hundreds of folders were sent to 
home eeonomlsts in Echoob all over the 
country. . 

Folden on the NutrlUve Values of 
Macaroni, SpaghetU and EJI Noodles 
went. in a mallinl of Durum Wheat 
Notes to home economics teachers in 
October from the Wheat. Flour Instl. 
tute. Their recipe booklet. '·Spedaitle. 
of the House" offered to new.paper 
readen around the country Wat pulling 
well. 

Tle·ln 
Oalr Boxboard and Folding Carton 

Dlvbion of the Continental Can Com­
pany carded an advertisement in the 
September 17 Inue of Bwlneat Week 
,unedlnl: "For better businen, tle.in 
with National Macaroni Week-here', 
a cornucopia that could pour your prod. 
uct Into quick asslmltatlon by a vast 
consumer market-because everybody 
use. macaroni, spaahettl or ell( noo­
dle.1 And every user can eully be an. 
other custoiller for you." 

Ideal Promotion 
The Ideal liacaronl Company, of 

Bedford Hellbts, Ohio, followinl up 
lut year'. .ueceuful National Maca­
roni Week promotion, alaln thII year 
wed at ita atar for Its aeuonal pUlh 

~~ -.~-- . ---- _ ... -

lJ!yinl hearty appetite. when .erved 
wllh hot bllculta and a criap, gl~n 
plad, thia nclpe which b a varintion 
of telrau:!nl winl ripe olivel, chicken, 
ch!!B8e, Rasonlna. and .paahettl wu 
given. 

"F!a .. lla'" Campaign 
Life, Look. plus the atar and two 

companies of the award.wlnnln; mud· 

:~:r:~' ~'!~Or~~·:I';~r:~:t.:e~[I~~~r~~: 
of .paahetd, mara eon! and ela noodlet. 

' In an announcement by Peter La 
Rosa, president of V. La Rcla .nd 
SOnl, a rr.aJor adverthlnl Ind markel· 
in, prof,l'1lm it reaturin. Tom Bosley, 
atar of Uroadway'. "Florellol" In a .pt­
cia! "Y,orello Award WIMlng Recipes" 
promotion. The recipes will be prlnlte!. 
on La Rosa puce labell and apI,heltl 
packaae.. Full-pale, four-color ads 
lhowln, BoIley with the authentic La 
Guardia "Honorary Chler' Ortman', 
liat are appearin. In Life in Odobtr 
through Dea!mber, and will be fol· 
lowed by • Look aerlea in JanulJ")' 

Mill Ideal Macaroni. Thb representa· throuah March, 1081 • 
. tive dlalrlbuted leveral hundred pack~ In addltlon to conJumer adt In the 
aae. of ldaal producta to food editors, September Oood Houaekeeping and In 
dllk jockey., and Ideal cuatomel'l in the October and November Parenti' 
the Cleveland area. ma,uinea, a trade campaign wu 

Cholen from a &roup of contestants, • launched In .Ix leadln, food public" 
attracted by "radio and newapsper ad. tiona. Poaten picturing Bailey and the 
vertlJements, ·ahe wa, .elected on the • product. with t.he caption, ".FIorello 
buls of peraonality. polle and beauty . • Llka La no .. I" are hlahliahtinlC the 
In addition to an array of gllll plUi a outdoor and bus adverUslng aerici to 
polltlon u Ideal Macaroni'. repl'e~ key markell. 
aentative on various promotional acea. Radio and televblan .poll are bllck­

.• Ions, .he had a prominent place In the ing up the "Fiorello'" t!e·ln ana visit· 
Ideal ftoat in the ColumbUi Day pa- eel by the road company u well os in 
rade. meiropol1lan New York, where the Pu· 

Th. PI.a,u .. , af Po"" 
PI.yboy Mailline for October, "en· 

tertalnment for men," carried ~. fea· 
ture headed '-The Ple8Surea of Puta." 

Thomu Marlo, the publica lion', food 
editor, noted the vut variety and feut­
in, fun U beckoned from lunny Italy. 
After a Ihort dlacoune on the varietlet 
ot altes and .hape., legends and len· 
eral cooking Instructlona, nc1pea were 
liven for Tomato Sauce for Pula, 
Spaghettlnl with Crabmeat, Spaghet.­
tlnl with Lob,ter, Llnlulne with Clama. 
Taallatella with Fried Ricotta, wagna, 
Vermlcelll with EIiPiant and Ancho· 
vies, Manicotti with Cheese. 

In Today', H.alth 

litzer Prize play hu run almost a ye.r 
at the Broadhunt. Theatre. It alao woo 
the New York Drama CrlUca Circle 
Award. and three '"tony" AwardJ. 

To build dealer Intcrest, a .ale. pro­
motion kit containing proof. of the ' 
Life and Look ada, photos of polnt·of· 
purchue dlaplay, featuring the ··flo­
nllol" ,ymbol, and a complete Il"htd· 
we of malazine, radio .nd tele\'lslolI 
advertla~a keyed to the "are'. are. 
been . uaembled. Mat aell desllncd to 
aid the grocer to .eU related food Itcmt 
(meat, produce, dairy products, bre.d. 
condiments, etc.) have been made 
available to aU ·,tore •. 

"Our declalon to launch I. ,tron. 
maguine campaign In .uch public.' 

.J tiona aa We and Look la, we believe, 
OJ one of the mOlt effective way. to com­

plement our normally heaY)' advertt. 
Today'. HeaUh, C'l'lnaumer rnalulne ·lng achedule. in radio and televlslon," 

published by the Amerlcl.D Medical 'Mr. La Rota not.e4. 
As.aoclatloD, hid a feature in the Sep. . Acivertlaing Ileney for V. La Rosa 
tember luue on "Caaaeroies-Autumn and Sona, ia Hlcka and Grelat, Inc. 
the Season; Olivet the Seuonln,." -. , 

Pictured in full color on a full pile 
waa Ripe 'Ollve ChIcketU, BWed u pt~ 

.... au...-....... 
... dopIh-J ... ...., .'.11· •• 

THs MACAIIONI 10\II1II'" 

CONTINUOUS NOODLE DRYER 
Dramatically New In Appearance 

SI!!. view nGOdI. finl'h dryer taken at plant of Tharinger 
Macaroni Company, Milwaukee, WI,con,in 

Clermont realizes th:lt the basic goodness of a dryer Is 
represented by the sum total of the core and attention 
Ih~1 goes into the design and development of each in· 
di .... idual port. Performance,_dependobllity and quality 
you naturally expect from a Clermont machine - in 
SUpl!r·obundonce. But there are also many lesser 
POints about a machine that can make it a joy to own 
and a pleasure to operate. In the Clermont Noodle 
Dryer many of these features-such as olectronlc can· 
trois, controlling Ihe intake of fresh air and exhaust 
of excess humidity; control of temperature; extra 

large doors permitting ready access for cleaning; large 
luclte windows giving clear view of the various drying 
stages; all are incorporated in the Clermont Noodle 
Dryer, 

The only Noodle Dryer available that affords free ac· 
cess to the screens from both the fan chamber and the 
air chamber sides. 

The only Noodle Dryer that has conveyor screens that 
Interlock with stainless steel side guides. Many other 
features are incorporated that are solely Clermont's. 

lut "0 m,Hu whot CI,rmollt 4".., YOII buy, YOII IItlY b, IlIr, thot wh,,, YOII tit It, 
It will b, III ,.," 4 .. ,11 Ih, U"nt 4ry., YOII h,,, I'"~ OWII,4. 

Please consult us for full Information. 

266·276 Wallobout Str •• t, 
Brooklyn 6, New Yark, N.V., U.S.A. 



Food Survey-
(ContJnueci from pale 12) 

of tour retpondentl. Younler women' 
deftnllely 'do mo.t of their weekly food 
shoppln, in one trtp-:...l'1.2 percent 
ere_ter proportion than In the older aie 
,roup. ' '. 

Median weekly expenditures for 
foodJ by all respondenta was $28.88. 
With their tarler growing families, the 
younler women apent a median of 
$29.'18-11.6 per cent more than . the 
older IrouP. In the 3S to 44 age group, 
there was about 10 per cent of respon­
dents who apent $SO or more a week 
for food 

a.tty Crocker Solute 
Retty Crocker .. lutel NaUonal Maca· 

rani Week In the MUwheel Ma,a.z.lne, 
• General Mm. publication ' &enl. \0 
13,000 employees and IfI,OOO atockho1d· 
en monthly. _ 

NoUn, the te,lonal aalute In 1860, 
It la observ"o;' that more than a bUllon 
pounds at macaroni are coDlumed by 
Americans every year. Thll la lmpor· 
tant to General Mllla, because the com· 
pany la one of the leadip' producera 
at semolina and durum nour, main In· 
,redlenll In maclU'Onl products. Oen· 
eral Mills' Betty Crocker helpi to pro· 
vide Ideas ror now wayl of prepnrln, 
macaroni throuah promotion of now 
recipe IU,aeltioDl. A recipe IUBeCIUOn 
tor Fann Harvelt Buffet Ca.aerole Is 
liven. . 

In D tie-In with "BeUer Meals Build 
Betler Famlllel," "Newl from the Betty 
Crocker KItchens" went to approxl. 
mately a thowand rood edltorl. Typ.­
Ical amon, the releases WI'I one on A 
Lunch With Individuality. The menu 
caUed tor macaroni aalad. bull broiled 
tomatoel, crllp bread l UCks, and in­
dividual deep dlJh apple plea. 

Another release captioned Meet Your 
New Neighbor IUUesterl a menu or 
chicic.en macaroni iliad with ell lUtes 
and tomato wedaos, jam muffin gerna, 
and beversle. 

A third featured a recipe for a noo· 
dle-checl o CBlSerole and noodles with 
browned crumbs. ---
Fall Drive 

An imported Illver spagheUI lerver 
II beln, offered II a premulm by the 
Skinner Manufacturing Company of 
Omaha In an ambitious faU advertlJlna 
Ichedule. 

The lineup Includel Saturday Eve· 
nln, Poat, Pro,reulve Fanner, Every· 
woman'. Family Clrcie tor consumer 
conwel, In addition to re,ular newa· 
paper piacemenll plus apeclal feature 
ada for National Macaroni Week. 

The trade WBJ alerted to the jndus­
lry's promotional efforts by, the Inclu-
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lion of the broehure "Use Your Noodle 
to Make Money" with the. Skinner ad· 
verthlna klL Trade paper IChedules for 
klMer Include NarlUJ Bulletln, Super­
market New., and Food Topics: 

Polnt-ot· .. te material haa been de­
veloped for In-atore merehandillna of 
Skinner producll with various .palhet· 
tJ sauces and mlxCl. 

Free macaroni for c1aaaroom we is 
offered home economlltl rea din If 
"What's New In Home Economics" In 
October. 
:i ' \. " 

M~u c~III for macaroni lalcul, balll b(1)lIed 
tomotoes, crllP breed Itlck., and Individual 
dHp dl~ appl. pin. 

New SoUPI 
Conderued checae aoup and con· 

delUed alphabet with ve,etables IOUP 
are new and exclu.lve varieties belna: 
dillributed nationally by H. J. Hew 
Company. The soups were preaented at 
a dinner mecUn, of the Food Edllon 
Conferenre. The condenaed ch~ soup 
Will pre.ented to the edltora &I a IOUp, 
a food Karnilh, ond u a basic food In· 
lredlent In Ih'e preparation of a ICOre 
of dllhcl. Market Introduction acro .. 
the CfJuntry followed luccellfui test 
markctln, In ICven major American 
market arelll. I 

The Heinz. line of Ipoahettl producll 
haa been Ilugmented with the addition 
ot IpDghetti aauce with meat: IpaahetU 
lauce with mushrooms; Ipalhettl ' ond 
hot do,l In tomato lIuce: and Ipa· 
ahettl with meat sauce. Beans and 
franks, and noodles with beef are alao 
marketed. < 

Ranaonl Sauce Promotion 
. The promotion for RODlOnl', spa. 
-,hettl lOUcel, now In one-pound jars. 
iI met:tln, with enlhu.luUc apIJrova' 
throu,hout the mclropolltan New York 
area, It was reported by Gerard Bene. 
dlct. advertllln, and lalea manaa:er of 
Romani Macaroni Company. 

Available In four varleUeJ - meal, 
marinara, mwhroom, and ·~ mcatlcu­
the now jBr·packaged IpaaheUI S!lUctI 
by Ron ronl are currently being offered 
to food retallen via a "one free case 
with CVf!f')' flve" deal. Supporting tht 
Introductory promotltln la the most ex· 
tenslve and concentrated advcrt il lnJ 
drive ever to break In the elllt on Ron· 
:tOni .aucea. 

Mo,ul Williams & Saylor, Inc., ",d· 
ve rtllln, alency, 11 handlin, the cam· 
palgn. ! 

T _Ievilion Succeu 
Durin, 19~9, the year Genent Foods 

lpent more thoo $35,000,000 for te~ 
villon lroll time bllllngi and recelvrd 
the klnd or publicity expected wllh 
that' klnd of budget, Mell Macaroni 

' Company put ,144,000 In lpot tv mOnt7 
behind It. PenDlylvanla Dutch egg noo­
dlea" and achIeved a nle. rlat! that 
would dellaht thu White Plains I lonL 

Me ... the Televilion Bureau or Ad· 
vertlilnl observes, typlnea the smallef 
lupplier entrepreneun that havc en· 
tered the medium In the put few yean. 
In the year and a half foUowln, Mep' 
lpot tv debut In Octobef 1958, a salu 
,aln at more than 110 pcl'Ci!nt wDl nn the 
~b. • 

Fourt.en·Mlnute Meall 
D«!lmonlco FoodJ. Lohlavllle, Ken­

tucky, 11 bulldln, III fall pro l110tillD 

around a collection of reclpel fL.r ,4-
minute meaJJ. which wUl be distrib­
uted tree wherever It. prodUCB Irt 
JOld. CODlumer advert lain, was beJUlI 
In October, with radio Dnd tell-vilion 
emphuiB IUpported by local p"mt-ol. 
purchase material. 

Piping Hotl 
"Piplna Hall" 11 the caption all a full ­

pa,e advertbement in color that the 
Creamette Company placed In the Sit· 

, urday Evenina POlt October 15 to .~ 
" verlile their new Juniorettea. ncill 

iterna were pictured acCompanied b1 
recipe IUlleJtlons for ~h, mushnMlrnJo 
buller and lomatoea. : 

Their .hare of the market In baby 
foodJ haa been Increued by the Intro· 
ductlon of ten new baby food products, 
includln, Itralned Ipa,hettl, tomato 
I8Uce and meat. 

-- ------. ----- . 

A Hew~-t 
In AUTOMATIC Preliminary Long Goods Drying ••• 

~HE BUHLER "MAMMOTH" 
HANDLES UP TO 1500 lBSIHR ... REDUCES MOISTURE TO 20% 

IUHllI·ENGlNEElEO FO" lMlIOiEP OPElITlON, mTEI lIPoun 
'"I-",T Sonltary olf .. h..rloor canslructlan prlvenl, candenH)llon. 

' . Nt .. design, nlw pan,lIng p'rmlt hlgh,r dryln; I,mp,ralures 
while malnlalnlng the dulred low d'pr'lIlon. RII"III a b,tter 
pt'~ pro~uct fot Ihl flnl.hlng drying prauli. 

I Sp,clally deslgn,d swing-Dul pon,l, oflard Immedlatl OCUli to 
Inner parh 01 the dry" for malntenanCi ond deonlng . 

• Palltl'll air circulatIon pro'llde. efflcl,nt and uniform dryIng O'llt 

the whar •• lIci, from lop to bollom of Ipagh,lIlslrandl. 
I N,w, polltlvely controll,d ,tick ,Iewalor ,limInal .. ,tI,i Ironlfer 

hazard •• . '.r 'ljll ,,.'.,,,..lIon, w,lI. or all' 

BROTHERS, INC. <U.SAJ BUHLER BROTHERS, lco,.dol LTD. 

~;~f~~~~:?!~~:N;"'~~J'rMY LO .. ,U 7-2200 ~ . Len Ang,I .. , Col. B (",in .. ,. fM IRefUl',., 
K"I'I. N.w OrltoN,la. SIu.1I6O 

2" King SIt,,1 W .. I 
Taranla 1.0nlarJo 

EMpif. 2-2575 



Jame. J . Winston, director of re­
learch of the NaUonal Maelronl Manu­
facturers Auoelatlon, caUtioN noodle 
manufacturers to be lure of the elll 
loUd. contents In their product.. 

He announced that regulatory ofll­
clal. of the Food and Drug Admlnlalra-­
tlon have been tncrealn. e:r~~~~:,~I)~ 1 
their requirement. of ftve 81 
per cent elglolldJ under the Standarda 
of Identity. One manufacturer was 
cited tor deftelency and wu very dll; 
turbed .Inee hll formulation was cor­
rect ' In the use of dry ell products, 
namely, yolk-whole ell IOUdi. _ 

,InvesUgations of the ell lngredlen·ta 
by tho laboratory ahowed a deftelency 
or Lipoid P20S In the dry tap. Ell 
yolkJ .hould contain 1.'18 per cent Lip­
oid P20:l. Any marked deviation from 
old '205. Any marked deviatiOn from 
these values wUl affect the anal)'lb of 
the ftnlJhed noodles. The analysis de­
pencil upon the Lipoid P205 content .. 

' an index for determining the ell sol-
IdI.of the noodlet-~ _ 
· "Ulen of dry ell producti.hould~re. 
~tYe an analy.b from the ell 'vendor 
Indlcatinl the LIpOid P205 eantent on 
a molature free bul •. At the urne tbne 
It II lood policy for the manufacturer 
to periodically check both the egl In­
aredlent and the ftnlahed noodle prod­
uctl to inaure compliance with the Fed­
eral Standarda of Identity. 

In the continuoUs operation' of noo· 
die manufacture, It b nect'UBry for the 
production department to check care­
fully the ftow of farinaceous material 
and ell ingredlenl Thb Ihould be 
done on a daily bub to cuarantee 
compliance with requirements. 

The formulation below is baaed on 
the minimum amount of either ell 
yolo or whole elP to be added. to 
each hundred pounch -of 80ur, to pro­
duce a noodle eantalnlnl 5.5 per cent 
egg IOlidi on a moisture free basil. It 
II recommended that manufac:turen 
Itrlve to add llilhtly more than the 
minimum to lnaure compliance durinl 
the contlnuoUi operation. 

Tolal Sollih Quantity 
CoDJaDJ to U .. 

Yolkl: 47 per cent 10 Ibl. 10 oz. 
46 per cent 10 Ibs. 14 oz. 
4S per cent 11 Ibs. 20L 
'" per cent 11 Ibs. 50L 
43 per cent 11 Ibs. 10 oz. 

Whole 
Egl': 27 per cent 18 Ibs. 80L 

26 per cent 18 Ibs. 30L 
25 per cent 20 Ibs. o OL 
24 per cent 20 Ib~ .3 o&. 
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Ell 'riCOI Finn . 
, Henningsen Headlines observe that 

the combination fo leasonal faeton and 
lower yietch have driven egg prleea up. 
A rlae of the maximum .nowable 200 
points on- the Chlcalo futures market 
August 18 WII followed by a Iharp In­
creue in the price of breaklnl ltack. 

ateady in a rangO of 61 to 63 «nb for 
No. 4 color, and 65 to 87 cents for No. 
5 color which has been very Itarte_ Be. 
caUie of the hlah premium for dark 
color, No .• 3'a have been quoted lhb 
year and have ranged 58 to 59 cent .. . 

Dried yolk 101Ilh ftrmed from a ranle 
at the Orst of July or $1.20 to '1 .30, to 
'~.30 to $1.35 at the end of AUIUlI. 

> Eil "rocIuch 
~ Production of liquid ell and liquid 
ell products (lnlrcdients auded) duro 

l lnl July totaled 55,838,000 pounds, 
down 13 percent from July 1958, but 
up 48 percent from the 18M·1\8 av«­
ale for the month. The quantltlel wed 
for dryin, and freezin, were Imaller 
than a year earlier. The quantity wed 
for immediate colllumption was larln. 
Liquid egg used for Immediate coo­
lumptlon durinl July totaled 0,353,<* 
pouncb, eampared with 5,826,000 In 
July 1959. Liquid egg frozen durlnl 
July totaled 31,206,000 pounda, com· 
pared with 34.425,000 pound. In July 
19&9. Frozen ell I tOCka Increued nlnt 
million pounds durin, July, compared 
with three mUllan in July 1959 and the 
1954-58 averaae IncreBlo of three mil· 

- lion pounds. 
Ell IOlids production durlnl July 

was 4,845,O")() poundl, eampareci with 
6,351,000 pounds In July 1859 and the 
average of 2,256,000 poundl. Production 
durina: July conlbled of 2,812,000 
pouncb of whole ell lollds, 630,000 
pouncb of albumen 10Udl, and 1,40l,OOO 

, pounch ' of yolk lolida. prodUction In 
July 19S8 C<lrulated of 4,373,000 pnuncb 
of whole ell aoUdI, 815,000 pounds of 
albumen IOUdI, and 1,163,000 pound, of 
yolk solidi. Malt of the productilln of 
whole ell solidi in July thll yeor and 
In July 1959 was produced under GOY' 

ernment conlrac:l 

Government purehlleli of whole ell 
powder for price .upport WII l'CIUI1led 
June 22. Through July and AUlust they 
had boulht 7,108,'125 pouncil at a total 
COlt of $8,108,000. Price' level was 
'1.1415 per pound. After ac:quirlnl 
about 1,000,000 poundl a week. only 
about half thlI quantity WII offered in 
the lut of Aurusl This WBI a reflec­
tion of the ftnner tone ot the shell ell 
market and the scardty of breakin. 
llock In the are ... The lower Govern­
ment purchUll!l may tend to take lOme . 
of th~ preuure off the market, how­
ever, and allow pricel to level off lOme­
whal 

Canadlanl Ban Color 
Canada's Federal Food and Drug DI­

rectorate hu imposed a prohibition 
aealnat the Ule of two eator additives At the end ot AUIUlt, yolk and whole 

ell demand continued .tron,. There 
wu a ' heavier demand for albumen, 
coupled with the advance In Ihell ell 
prices. .' . l 

CUITf!nt retelpll of Ihell ell' in the 
Chlealo mlrket increlled In range from 
25,5 cenk to 28 cenla at the tlrat of 
July to 31 cents to 34.5 cenls at the 
end 01 AUlUIl Frozen whole elll held 
fairly steldy in a ranle ot 13 $0 28 
cents .. pound. Frozen ell whitel de­
clined in value Irom a ran,e of aeven 
to eicht centl a pound to 5.5 to leven 
centl a pound. • . 

Demand bu'-been ,ood for frozen en 
)'olkl _of. 4$ per ~~ IOlldi and prices 

,. 
."- . 

-In food. . 
The two coal.tar color additive. Irt 

known as 011 yellow ab and 011 yelloW 
ob. They are Uled In buuer,' m8r1~arineln 
and cheese, ' and ,to a leuer ettent 
baked goOd." nO<'dlel and ~ pie crusl 

mixes. ' /. 
A apokelman IBid there h",d been ~ 

evidence , that e 1 the r coloring hi 
caUied an)' harm to the health of per· 
sons coruumlnl foocll eantainln' tttcm. 
but that laboratory teats had IhOWI! 
then to be more toxic than 
thouahL The 

about tl year ~"1h'''"'InII" ",.". llkely would be .1 

~~ .. ---."....,. ............ _ .... _--._----

, 
.Eonll Whlti.y letlrel 

EMil P.· WhiUey, vice praldent for 
dlltribuUon of the Dobeckmun Com­
,." a dlvlllon of the Dow Chemical 
Company, retired on October ., after 
l',e.n with the company. 
, ~ vice praldent for the put nine­
lDd-one-half yean, Mr. WhIUey Joined 
Dobeckmun In January, 1945 as len­
m! .. let manaler. Under hia dlrec­
lIoD. and prior to Dobecltmun'. merler 
with Dow in 1957, the eampany'. total 
&a1cs volume increaaed by more than 
'110 per cent and Dobeckmun', line of 
prOductJ expanded into many new 
mukeUnI art ... 

A llcenaed lawyer, Mr. WhltIey was 
bora and ralaed In North Carolina and 
tamed his delret! at Wake Fored Col­
le(t In 18UI. He is wel1 known for hil 
public: lpeakin, and hll civic: lnterettl. 

),fro WhIUey and hll wife Alice plan 
to "keep fully occupied" at their home 
at Setauket, Lonl IIland. They are 
parents of two dlUdren, Michael A. 
WhItley and Alan (Mra. Frank Mel· 
'tWe). 

Faithful Foreman 
There are Untunl heroes In every 

line or bUlineu. And the m.c:aronl in­
dUltr}' ia no exc:aption. 

How much do we really know about 
the departmental foremen and luper-
v1eors In our Nowhere are the 
qualities ot pernverance, re-

Inll".II,,'; .0 evident. 
"uruun, heroes" b ' 

of the manu­
at Prince Waca-

Company, Lowell, 

while the product dried to prevent it 
from moldlnl. After workln, at thll Job 
for a year, he was tran.derred to ele­
vator operator. 

While worklnl as elevator operator, 
he took It upon hlnuelf to learn the 
mlxinl and runnlnl ot the ahort goods 
preas. One day about alx months later, 
he was called upon to aubslitute at the 
prene •. Here he remained for one year. 

Charlie Natalle's next Job Will 

Ipreadlnl macaroni by hand on sticks. 
To the old timers, thill was an art, and 
he remained at this for four years. Next 
Itep in hia on.the-job education was 
that ot ell operator. All new equip­
ment had been Installed, and thll he op_ 
erated for three yean. 

Then came the biliest ltep of aU for 
Charlie-he was liVen complete charle 
of manufacturin, and dryin" a polltlon 
he lUll holds today. 

When Charlie Natalie was BIked to 
compare today', manufacturing proc­

. eue. with that of the put, he replied 
that everylhln, depended on the Indi­
vidual in the old days; everything Will 
learned .trletly by experience. Modem 
methods and machlnery have elimin­
ated the lueuwork from the mixing 
and dryinl PI'OCll!8l, and today', maca­
roni productl are far superior to thOle 
of the early daYI. 

Executive Appalntmonh 
The followlnl executive appoint­

ments were made at a meetinl of the 
Board of lJirectol'l of Henningaen, Inc., 
held September 22: Victor W. Hennln,_ 
sen, chairman of the board; Victor W. 
HeMlnpen, Jr., prelldent; Philip S. 
Kemp, vice president; and Dwllht 
Berlqullt, vice prelldenl 

John T. Henninlsen will serve al 
executive vice pretldent and Roy N. 
NevaN will be the leneral salet man­
aler of Hennlna:sen Food.a. -

I,.. WIIIII •• 

ROllo"1 Appointment 
RoasotU Lltholraph Corporation, de­

.llners and producers ot multl.color 
packallng, with executive omces in 
North Ber,en, New Jersey, announces 
the appointment of Ernest WIlliams OJ 

General Salel Manager. 
Mr. Wl1IIoms comes to Rossotti with 

aalea experience of over Rlteen years in 
the packallng field . During the post 
three years he &crved as Western Re­
gional Sale. Manager 01 Metal Edge In­
dustrlel, Inc .• peclally box converters. 
Prior to that he was with Equitable Pa­
per Bal Company of Lonl Island City, 
New York In various sales management 
capacities. 

A wetl-lmown lales management Rg­
ure. Mr. Williams h .. wrlUen numer­
OUI papcrs on the subject ot soles and 
aalt!s management. He Is married and 
lives with his family in Haddonfield, 
New Jerscy. 

World Travel.,1 
Mr. and Mrs. Sidney J . Grass of the 

I. J. Gran Noodle Company, Chicago, 
JUlt retumed from a European tour 
that took them to the BrUlah Isles and 
on the Continent from Denmark to 
Italy. 

Mr. and Mrs. Phil Von Blon of In. 
ternaUonal Mllllni Company, Mlnne­
spelll, arc on a European vocation. 

Mr. and Mra. Robert Cowen of A. 
Goodman & Sons, Lona Island City, 
New York, ore touring around the 
world. After villtlni Denmark, Eng­
land and Greece, thcy spent consider_ 
able time In India, and plan to gu to 
Bangkok and Hona: Konl before spend­
Inl additional tlmc In Japan. They ex­
pect to return In December -aller atop­
plnl ot! in HawaII and Los Angeles. 

More older people-one fourth of aU 
the people In hiltory that have paued 
aled 65 are alive today, 
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modern 
modern 

installations for 
plants • macaroni 

Our Tlchnlcal Office i. at yaur dl.poal ta .tudy and to .01 .. your probl.m •• 

AVOID BUILDING COST!! 

of n.w p.ml.... Renlw In.t.ad your .qulpment. Only half of the .pace I. r.qulr.d with 
the New Automatic Dry .... 

automatic Line. fa, Long Good.. Entronce of Produch showln, automatic .preode,. 

Th. picture .how. our n.w automatic "GPL" Line for all type. of long macr,,,,nl pr~ducts . 
67 lin .. of thi. type or. already In op.ratlon In 16 different countri ••. 
ONE MAN PER SHIFT: 22,000 lb •. dally of dry product., reod, for packing Similar Line. 
or. available for Twi.t.d and Short Cut Goad •• 

Send your inquiries to: 

Lehara Corporation, 60 East 42nd St., New York 17, N.Y. 

Scheme 01 sticks trave' 

OPL·Dryer Storage Section 

wllh Iloraga .acllon lor dlschlrge 
ani, 

Aulomilic 
Pra .. MABRA.L 
Ilmple Iypa 



International Milling­
(Conllnued from page Z3) 

.upervhe. the operation of three mil" 
In . Venezuela. 

Each of the headl of the four dlvl· 
liON will report directly to Atherton 
Bean, prel ld4!!!ftt of the flrm. 

AlIo reportln, to the prelldent will .. 
be P. Nonnan Neu, vice president. who 
will be re,poNible for the flrm" ,rain, 
relearch and flnanclal functioN; H. E. 
Howlett, who II sccretary and aeneral 

4 counsel: and Wayne T. Kirk, vice prell· 
dent, who wlll be relpolUlble for the 
flrm'. penonnel and public relatiON 
functiolU. 

The chanae. came about u a result 
of a ),ear·lon, atudy by the company. 
Purpose of the Itudy was to lecure an 
Improved management alructure which 
would better fit present day conditiON 
and prepare the company for future 
expansion. 
. 'Tor many yean we have been func· 
tionally oraanUed. This has worked 
auccclllfully and yet we have felt in· 
ere .. lnl!y that each of our maln opera· 
tlonallt!gmentt hu grown to lOch IIze 
that It . houJd become a teparate dlvl· 
.Ion, with certain company·wlde func· 
tlOIll contlnuln, u ltaff departmentt 
to lerve the dlvlalolll," ,aid Char!" 
Ritz, chalnnan. ---
Swl •• Milling and 
Macaroni School. 

The Swlu M1111nl School at St Gall 
founded by Buhler Brothen recently 
flnbhed Itt lD~D-60 claues with twenty 
pupllJ aradualina. two with dlatlnctlon. 
Sludentt came from Ar,entlna, Ger· 
many, Italy. brael, Japan, Mexico, 
Awtrla, and Switzerland. Attending 
closing ceremonlel were Dr. Loher, Mr. 
Eagtmberger and Mr. Scheler, all of 
Buhler Brothen. 

In ill three yean of exbtence. the 
school, directed by principal Dr. Zie,. 
ler, hu fralned ftfty· ,Lx ItudentJ. half 
the number of mUlen comlna from out· 
,Ide Switzerland. 

Tho program offen many extra·cur· 
rlcular actlvltle, luch u discuulons on 
the oblilatioN and relponslbllltl~ of 
manalerlal personnel, plant toun, dll· 
cuulon of dally toplca, and .kilng In 
the mountalnl oraanlzed and conduct­
ed by the ,tudenb themselves. Thll 
put year the practical ml11lnl course 
taught to small groups In the Ichool· 
owned mill placed more emphula on 
the ul e of air in the mUL 

The 1960·61 course began September 
12 with eighteen ItudentJ from It!ven 
countries includlna Japan and ChUe 
partlclpating. 

In conjunction with the mlUlnl achool 
rect!:ntiy concluded. a one-month train­
lnl seulon was held for .upervlson of 
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macaroni planta, with RUlON conduct· 
ed in French. Interelt w .. 10 &reat that 
another tralnlnl sealon will be held 
thlJ month, and a ,imnar course for 
Enalilh.lpeaklna ,tuden" wlU be of­
fered In JantW7 IIGI . For further de· 
talll on the Macaroni School tauaht in 
Enaillh, aee paae 12 of the September 
wue of the Macaroni Journal. A fout­
day eXC\ll'lion to Italy " part of thll 
program. 

Re.earch Center 
Awuda for the construction of a new 

$760,000 chemical reteareh labontory 
in the town of Tonawanda, New York, 
have been announced by Wallace & 
Tieman Incorporated, Belleville, New 
Jeney. 

The new laboratory will be con· 
,trueled. on WIlT'a property at 174.0 
Military Road in the township. ThII iI 
the main location of W&'r. Lucldol 
D1vlllon-the facUlty concerned with 
the manufacture of or,wc peroxides, 
one of which it the active meredlent 
in the ftour bleaching product Nova· 
deloL 

The laboratory will be a ,tolle-dory, 
U:.haped bulletlnl. Itt more than 20,-
000 Jquare feet of Ipace will be dl· 
vlded Into ten separate l'etearch lab· 
oratorlca, a lIbnry, lunch room, con· 
ference room, and omces for reteareh 
penonneL , 

'-rile intllvldual laboratorltl will be 
fully equipped with modem \eltinl fa· 
cillllea," the WilT announcement .. 141. 

A ataff of more thon 30 research 
chemlltt and technician. wlll move into 
the new lab from WIlT'a NUllary Road 
plant The vacated .pace In the plant 
wlU be remodeled to provide addl· 
tional facllltitl for divisional executive 
officel. 

The laboratory la Kheduled to be 
completed l .. t next. aprln" and to be 
in full operation by Au,ust 1861. 

It it better to rIIk savin, a cuUty 
penon than to condemn III innocent 
one,-Vol\alro, 

Food Proc:euln, Maglline 
camed an item concernlnl 
of mono.lycerlde to 
manufacture of spalhetti for --The product used wu Nyverot, a 
monollycerlde made by D1atlllaUoa 
ProductJ Induslrlu. a divllion of Eut· 
man Kodak Company. There are two 
t}'pel: the ftnt la derived from vele­
table material and the other from ani· 
mal material. The product 11 used ID 
the bakln. lndustry u an emulalfler. 
It fOnnl a complex chemical compound 
with .tan:h and thls compound i. lA· 
soluble In water. 

Myverol of 0.8 per cent WI" incor· 
porated Into Ipalhettl In a commercld 
plant The product conuinln, Myverol 
had leu surface alime aneS aurfact 
aUcklneu than the identical product 
containln. no Myverol. DIIUlIat1ol1 
Product. bellevea that the product ma, 
have I UJe In canned lpapettl and 1I1 
IP8lhetti mllde for lnsUtutional tnde. 
They alIo believe ' there 11 lOme pot' 
.ibUlly that it may up.-crade- the qual· 
Ity of produda made from bard ..... he.t 
or other raw materlala che.per than 
durum semolina. 

Many of the monoalycerldel hive 
been accepted under the rood Addl· 
tlvea Law but they are not included ill 
the Standardl of Identity for macoroal 
product.. U the product make' a sub­
.tanUal Improvement In lPa,hcttl It 
shouleS be poulble to tell market It In 
intereltate commerce under I IpedJl 
pennlt from the Federal Food and COlA 
AdmlnlllraUon. 

A,e in a vlrtuoua penon, of clther 
It!X, clUTlea in It an authority whkh 
makt!l It preferable to all the pit BlurtS 
of youth.-8tr Richard Steele. 

Resolved. never to do anythlrtl which 
1 &bowd be afraid to do it it were the 
lu' hour of my Ute. _ Jonathan Ed· 
warda. 

COMPLETE LINE OF VACIIUM PRESSES 
(TO 1600 POUNDS PER HOURI 

AUTOMATIC SPREADERS 

PRELIMINARY DRYERS FOR LONG AND SHORT GOODS 

CONTINUOUS AUTOMATIC DRYERS FOR LONG AND SHORT GOODS 

SPECIALTY MACHINES FOR COILED GOODS AND BIRDS' NESTS 

SPECIAL AUTOMATIC PRELIMINARY AND FINAL DRYERS FOR ABOVE 

DIE WASHERS FOR ROUND AND RECTANGULAR DIES IN ONE UNIT 

COMPLETE ENGINEERING SERVICE AT 
YOUR DISPOSAL FOR DESIGN OF NEW 
PLANTS AND FOR MODERNIZATION 

SALES REPRESENTATIVES 

E.,t acno: ROBERT MARR & SON, INC, 

15" NASSAU STREET. NEW YORK 38, N.Y. 

WOr1h 2-7636 

Welt zone: ASEECO, INC. 
P.O. BOX 862, 

lOS ANGELES 28, CALIFORNIA 
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Container Corporation 
Wrap·Up 

Over the palt quarter-century, the 
' growth rate of the paperboard Indus­
try hu been about Rve per cent cum· 
pounded annually. This trend haa nat­
urally benefited Container Corporation 
of America, the natlon'l largelt pro­
ducer of cuatom-bullt paperboard pack­
aging. Actually, CCA's end products 
embrace fOllr kinds of paperboard prod­
ucts: corrugated and solid fiber ship­
ping containers, folding; cartons, fibre 
caN and aet-up boxes. The Ilrm has a 
.trong potltion in each of these fields, 
accounting for an estimated eight per 
cent of the total container market, 
nine per cent of the folding carton 
business and 14 per cent of the fiber 
can market. 

The company attained Ita present po. 
Iition of industry leadership under the 
dlnctlon of the lale Walter P . Paepcke 
who founded CCA a, a relatively 
small business with salel of $)5 million 
In 1926 and watched It grow to a world· 
wide enterpr15e with dollar volume to­
taling $322 million In 1959. A highly 
Indlvlduallstic executive, P a e p eke 
achieved fame from hI, crusade to 
bring culture to the American busi­
ness man, his rejection of such "aacred 
cows" as formal long-range corporate 
planning, Dnd hll IUpport of CCA's un­
orthodox advert15ements. 

CCA'I relatively new chairman and 
chief executive officer Is Weliley M. 
Dixon, who abo occupies the president'. 
chair. Dixon, a Cornell alumnus and a 
native of Chicago, has ~ad a long and 
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dlstlnguilhed bUllness career; he joined 
the CCA organization In 1930 when It 
acquired D firm of which he wu pred· 
dent. , . 

The new chalrmRn will have no easy 
talk in attemptinl to '11ft CCA's eam­
inls out of the narrow range in which 
they have held In the past few years 
linee there 11 an.ple capacity In the In­
dustry and 81 he points out "the price 
structure In the paperboard Industry 
doe. not reRect Incre8Jed co-h nf la­
bor and materials In recent yean." But 
CCA did about 81 well In ·the first quar­
ter as in the openlns period of laqt yea", 
and hopei to wind up 1960 a little ahead 
of 19511. 

The Weakn ... of Deal. 
Three prominent Bay Area luper 

market operators expressed their favor 
of couponlng and other ,peelal deals, 
but polnt~ out anas where change 
and Improvement are nect!Slary - as 
they d15cus!ed lrocery advertiling on 
a panel at a monthly meetins of the 
Northern California Council of the 
American AIIoclation of Advertiling 
Agenclel recently. 

Arthur S. Hecker, executive vlce­
president of Llttleman Stores, said, 
"Personally, I do not question the ba­
Ilc philosophy of coupona, combination 
18le5 and free deal!. Properly applied 
they perform Important 'iervice, for 
manufacturers. Properly handled on 
the Itore level they often represent a 
meaN of increaslns an aperator'a turn­
aver and net proftt. But very of len 
these .peelal promationa backfire, . fe<o 

lultinl in a .hott. expehllve 
round ride far both operator 
facturer. At the end of the i 
one 1a back where he Itarted 

John H. Muuo, president 
FoodI, Inc. and Michael 
owner of Broadway luPtr 
agreed with Beeker that 

ACO,BS·WINSTO N 
LABORATORIES, -Inc. 

EST. 1920 be taken In .evera! areu to 
situation. (1) Expre .. your deal 
worda 10 there 11 no 
lion. (2) Eliminate coupons un :h~·;I~~~I~~t:.~ 
aIde of , cans or packase •. 

Chemi"., .peciali.Jn~ 
examination, pradue­

Noodl • • nd E" asainat improper usa of open '~~,.'I;;~,;';i~ 
pon-or better . ltl1l, don't use " 
all. ' (4) Standardize coupon 
Have acceptable, eft'ectlve 
tbrouah polnt-of •• ales material and Minerai. Enrlch._!'It Allay •• 
to atore neecla. SaUd. aad Color ScOrti In E ••• , Yall". and 

The panel recolnlzed the Noodles. 
practice of alvins credit for 
even though CQuponed and Flour Anoly.'" 
was not purchased alld ,,,HCt 'nfeltatioa Inn.tll.tla" •. 
even though thll A".ty.... · 
store poUcles of -i~;~~~~:t-~t ' They ... ted that the ;. ~~~!~~y PLANT INSPECTIONS AND 
mentioned above would help IlrOln. 
thl •• Ituatlon. • 

Extra ExpeDH 

It was agreed that deals are 
tra expeme for the retailer 
manufacturers should 
reimbursement. Contlltent, 
slaned advertillnl would 
the eIJectivcnen of speclol 
troductlon of a new Item 
companied by a deftnlte 
campaign, 

In reaponse to the complaint 
broken and IIle.mcn ftnd It 
to ree atore buyers to tell 
of planned advertlsln. or ,,~<I.,. 

;!' ". 

James J. Winston, Di rector 
156 Chambers Street ,­

New York 7! N.Y. 

FLY ,', 

to Europe 
lhe panell'" poln"'d out AI,"tol'"o DC 8 Jet-, 
eraton are busy mrn but 
to know the manuladurer's ".,''., u __ " Y .u .... ted .;"'I.t .ppolnlm"" ark to Rome in 714 houn, 
solution to the complaint. 

Reaardlna related Item 
Musso felt that It was bdt 
vlduallze one Item rather thin 
to tie-In two or more items 
slnale promotion or dbplu}'. 

The .uper markel exccuth'ts 
proved cooperative advNtiJinl 
.tated that moat retailers glvr 
received In the way of 

floor space Dnd .heU dllpla}' U 
future mentlona In adverU!ln,. 

Sage Saying 
There ls no liberty to 

pBIIlons are .trpnter than 
.ioua fcelin,, ; there II no 
men in whom Ignorance 
over knowledaei there lJ 
men who know not hoW 
themaelves.-Henryl wint 

" . 

~Iltional Macaroni Manwacturen Aasocia­
tion .atudy tour available to membera, 
8S!'OC1ate members and their immediate ' 
(amiJieL " 

A full month-mld.April to mid-May in 
Italy, Switzerland, Germany and France, 
at group ratet. 

detail. contact R. M. Green, 
, Secr.tary, Box 336, 

IIIlnol •• , 

Wellern Siaies RrprelmlallvG for macaroni faclory suppliers 
and r~lrlng IP«lollsls for dies ond macoronl prflWts. 

Manu/aclurera of ravioli and 
tamals machine& 

40 Yeon Experience 

B'fUfClta M~ SIuJp 
221-22.11., Str.", S ... 'ro"eI". 11. Collf. 

r.lopho,,1 Dou.r •• 2.2"4 

FOR IMMEDIATE SALE 
Ouo Ambretto Rear Edrus;on Presti. Production 

1000 Ibs. per hour. Completely (actory re­

built. Equipped with vacuum mixer. 

One Braibanti Combination Shorl Cut Preu 
Spreader. Plus Preliminary Dryer. Recent 

model. Production 600 Ibs. per hour. In­
cluded are many long good. dies. 

One Converted ADS·type Spreader Attachment 
with new extrusion head, connecting tubeR 

and die cut-ofJ knives. Completely rebuilt. 

Write Box 173, Macaroni Journal 
Palatine, IIIlnol. 
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WAY BACK WHEN 

co Yean Ago 

• Wanted I Subscrlben to the Macaro­
nt Joumal:"'because: It acta 81 apokeJ­
man tor the Industry j it conveY' newl 
of leneral bUilneu conditions; It con­
talrulntereltlnl and profitable readln.i 
It luarda the Intereata and welfare or 
the trade; it spreads new Ideas on ad· 
vanced. methods of manufacture: It car­
riel advertlJln. of leadin. tlnnl that 
l upply the industry. (On the eover of 
November 1920 Illue. What more can 
we .. y today?) 
• Keep cool-manufacturer. were ad· 
monlahed not to be careleu or reckleu 
with the ,Iowup In .. lea. 
• Macaroni and the tulfT - forelan 
rompetlUon, haa reappeared as Euro­
pean IlelUUea are restored after the 
war. Amber yellow durum of Ruulan 
wheat aided the •• 1e of European prod­
ucla. B. R. Jacoba lathered material to 
prelent to the Tarlft Commwlon on the 
differences in rate. of exchanle, ealt. 
of raw material, conversion and pack. 
811n,. 
• A new plant for the Atlantic Maca­
roni Company of Lonl Island City. New 
York. wu expected to be the Jarlelt 
of Ita kind UlIed. exclwlvely for maca­
roni production. Mr. Scouarl of the 
campany announced latbfactory Prol­
~JS and the expectation that It would 
be completed by the end of the year. 
• New coneema-the Ohio Macaroni 
Company Incorporated In Cleveland: 
the Eat Ohio Macaroni Company W81 

orlonbed In Younlltown: two planta 
we~ erected In Schenectady, New 
Yark, the Flume Macaroni Company 
and the Cereone Manufacturlnl Com-
pany. 

30 Y.an Ago 

• Far lOul _l bUlineu----the National 
Macaroni ~,!anufacturen Auoclatlon Ia 
lponaorlnl three policy activities: (1) 
unlfonn cost .y.tem to banbh unin­
fonned price cutUnI: (2) educational 
bureau-to punish Insistent vlolaton of 
food laws or trade ethlcl: (3) national 
macaroni advertlaln, campaign - to 
create new CONumen and enlarled 
market.s. (Cover caption.) 
• General buainell condltlohl were re· 
ported unchanled-the depreulon wu 
scraplnl bottom. 
• Macaroni Week W81 set for March 2 
to 7, 1931, with Interett In the week to 
be maintained by dally radio announce· 
menta of tt.,e prlle winnen In the much 
talked af $5,000 recipe con~l 
• Two tndUlltry drives were scheduled. 
'I1\(! flrst on cost 8ccountlnl dwinl May 
and Junej the second on a ptant clean~ 
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up drive 'to be IlIled durln, June and 
July tor leneral houaeeleanlnl pur· 
pom. 
• Note. trom the Induatry-IIIIUlo 
Arena, flve year old IOn of a Norrl.· 
town, Penhlylvanla macaroni manutac· 
turer, wu kidnapped on hll way home 
trom achoal, held ovemllht, and tound 
in Philadelphia. Kldnappen were ap. 
prehended. 
• The plant ot the ItaUan Macaroni 
and Importlnl Comr' Jy In Pltbburl, 
KIU\I8I, wu bur,larlzed. Thlevea atole 
ruteen macaroni diet from a macaroni 
plant In ErIe. Penn.l)'lvanla tollowlnl 
a ftre which damaled the plant The 
Houaton Macaroni Compaoy. Hauaton, 
Tau. announced extehllve remodel· 
Inl of their planL 

10 Yean Ago 

• "Our evenlnl paper carried. I well· 
written and belutltuUy Illuttrated ar· 
tlele on macaroni products th'" 1\'u]( 
over the alanllure of • starr W\Uo:r II 
the enclosed cllpplnl shaWL HO lw ·wti 

It haPflen that our paper ahould : ~ 
this Umely atory about our tood!", 
wrltea a manufacturer In an Eastern 
city. "It doean't jutt hippen," the edt· 
tor replied. "Good atorlea Ire plann~ 
and plant'll! with tood edlton." 
• Quality atudiea on North Dakota dur­
um wheata by Dr. R. H. Harria and 
Darllne Knowlea report differences In 
It'aln lrown at the Faria atatlon .. 
compared with that crown at Lan,don. 
Far,o tat wel.htl were hlaher but 
Lanldon produced hlJher proteln and 
more acceptable color. CooIr:1nJ tab 
ahowed more ''tendemesa'' In Fll'lo 
.ample .. 
• Paul WUlis at the American Grocery 
Manufacturers AuoclaUoD warned that 
the Increulnl tftnd ot private bnndl 
promot.ed by dlatrlbuton would cut 
Jl'OII mar ,I n a on manutacturen' 
brandt. He caUed tor both distributor 
and manufacturer to do a more em· 
clent job In their own retpeC:Uve fteldJ. 
• A Govemment·lnduttry Conference 
wu held In New York City to conalder 
problema In complyinl with the decep­
tive plckallnl contalnen provlslohl of 
the new tood law. Slaclr:.·flUed toler· 
anCH were dlacuued and B. R. Jacoba 
irlltruc:ted to work with Food and Drua 
Administration oMclalJ before they 
made their final recommendaUona. 
• The Naples Food. Products Company 
opened I new plant. .t. Watertown. 
Mllllcbusetb. The Mlch.li:an Macaroni 
Company In Detroit resumed procluc. 
tlon after rec:onatrucUn, Ib plant • 
rloualy d .... ,e4 by lire •. 

CLASSIFIED 
AIIVUnslMG um 

DIIIMr ............ , ....... - .",11,.,," 
W .............................. 7. c.t. lit' II .. 

WAMnD-Sublcrlbtirs to Ih. Macaroni 
Joumol: your lalel reprewnlollvh, broken, 
departmmt hllOdl, k..,. cullome,., and olhtn 
who wont to know what' going on In lhe 
mocaronl '1.ld. Annual IUbscrlption role: " 
domestic; $5 for~gn. Reduc«l rOlts for 
groups over 10. Contact th. Mocororll Jour. 
nol. BoIC 336, Palalln.. lillnal •. 

10 Y..,. Ago 

• Ell Foo Yonl-the Chlcalo Joumll 
of Commerce editorialize.: "We're lUll 
at Itl The A,rleulture Department Is 
aUIl buylnl e,ll, which we are donat· 
inl to Communist China (and others) 
because we can't leU them In U-" 
country because they are priced too 
hllh. MeanwhUe we are importlnl elll 
from Red China •.• net reault of our 
IUpport of ell prlcea 11 (a) a vut un· 
.. lable aurplua of domestic ella: (bl 
a needleSl expenae to tha American 
taxpayer: (c) a pain in the budget of 
the American housewife: (d) a relatlvt· 
ly arnall but wholly undellrable flow of 
American dollan to the Chinese Com­
munlsb; and (e) tmt ella tor every­
body but Americana." 
• Macaroni Week Tle-Ins-Joleph Pel· 
lelt'lno of Prlnce Mararonl Company 
demohltrated the technique In eatln, 
apalhelll on the Boaton POit televulon 
ahow "At Home WJth Mildred Carlson." 
Lloyd Skinner of the Skinner Manul.c­
twin, Company wu hOit to a apoghet­
ti dinner tor 800 cltluna at Boya Town. 
V. Viviano and Brothers at St. Louis 
conducted a tefn-ale apalhetti-caU", 
con~t broadcul by Sl Louia Station 
KXLW. The Mwlon Mlcaronl Com­
pany entertained hundreda nf memben 
at the Seattle Retail Grocen Associa· 
tlon dinner at Italian Community Hall 
• A hotel lulle In the Waldorf Aston. 
wu turned lnto a mlcaronl phlllt by 
the National Macaroni Inttltutl' U • 
presentation before the Food Editors 
Conference. Extra power and w.ttt 

linea were Installed Into the luite to 
operate a mldlet Buhler macaroni prtSS 
to turn out productl at the rate Ilt 220 
pouncia an hour. 
• Collltruction WII belun on Goldfn 
Graln'a .~O,OOO plant at San Leandro, 
CaUfoml • • It wu announced the build· 
inl would have a floar covera,e of 'P­
proximately 42,000 squartl teet end tour 
larle 1110' to house ten carloacia of raw 
material. 
• Joaephine OiDia and Paul Ambrellt 
were wed in Old SL Mary" Catholic 
Church In Rocheater. New York 0cto­
ber 21, 1850. FoUowln' a honeymOOll 
In Cuba, they moved Into their nf" 
bome in We.tbury, Lonl bland. 

1m MAc.uoHI JOUJI(,u, 

What do you 
want from 
your durum 

IC----. 

supplier? 

. ..... '-.. :t::--:. . j ......... 

If it's SERVICE, you get it with a 

Ba/dwinlVilk, 
N~Yar" 

&lint Paul, 
MinMlOta 

smile from International' 
The convenient locations of International mills I\t 
BaldwilUlviUe and St. Paul mean fast, efficient 
service •.• in bag or in bulk ..• via railcar or truck 
, , _ "piggy~back" or "fishy. back," too. 
So, for dependable delivery of lop-quality durum 
products, sec your representative from ••. 

JP,ff,~¥!iqlJlfl 
DURUM DIVISION 
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CHECK AND FILE THIS IMPORTANT INFORMATION , 
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FACT 'FILE ON ENRICHMENT, 
, \ I ' 

The minimum and maximum level. for enriched macaroni produdl al " . ,......... .., '.\ ' 

required by Federal Standardl of Identity are al follow.. ,.' 

AU FIGURES AlE IN M1WGRAMS '11 'OUND 
,.' MIn. 

Thiamin. Hydrochloride CI.1 •••• ••• • • • • • •• • ••• 4.0 
RlbaRavin CB,I .. .... ... ................ . .. J.7 
Niacin •• • • •• • •••• •• ,'. ,' • ••• •• • ••••••••••• 27.0 
Iron . . . ... ..... : •• • ••• •• : ...... : ........ 13.0 · . 

MaL 
5.0 
2.2 

34.0 
16.5 

101[: The .. " •• ,. allow for 30-501. 10.M. In Itltch,n procedure, 

Suggelted lobellng stalementl to meet F.O).. requirement. : 
Pe, IlMlQlronl" "pagM"f, .tc., from 
wIIlch .... lnl wate' I, dloca,dod­
fOur 'ounce. Whln cook.d lupply thl 
following of thl min' mum dolly requlr. 
mlnhl 

fo, "'art .. ut.oods '"'oft wIIlch cook. 
I .. _, I, nOt .oueU, dl_n!od-' 

.Two oune .. whln cooked .upplY lhl fol· 
owing of lhe minimum dolly Neaulr.­
mlnt" 

VitamIn I, ' 0 • •• ••• 50% 
Vitamin 1:3 .. ..... 15% 
Iron •• • • •••• •• •• 32.5% . 
Niacin . . .. . ... 0 mllllgram.'h ,: 

VItamin I, . .... •• .5oy. 
Vitamin .. .... ... 10.5% 
Iron .. .. .. . .. .. .. 16.2", 
Niacin ••••• 3 ... milligram. 

I' •••••••••••••••••••••••••••••••••••••••••••••••••••••••• • •••••••• 

for batch mlxln, 

ROCHE*SQUARE 
ENRICHMENT WAFERS 

for mechanical fiedln, 
with Iny continuous, prl .. 
ENRICHMENT PR'EMIX 

, . 
Each SQUARE wafe, 
contatn. all the vita­
min. and mln,ral. 
n .. ded 'a ,nrlch 
100 lb •• of .. monna. 
ThlY dl.lntegrate In 
. olutlon wlthln ,.ec­

• , . 
.11.01;"1 ROCHE VITAILINS 

1 CXlnce of 'his pow~ 
dered concen'ra,. 
odded '0 100 lb •• of 
.emollna enrIch .. 10 
thelnel. required 
.by the F,deral 
SlanCiard. of Id,n-. 
'Ity. 11 you u .. a con-

. 

onda ••• hovi finer, more buoyant par- ' 
tid .. .. . and break dean Into halYII 
and quarte,.. Only Roche moil .. 
SQUARE Enrichment Wafe". 
-ROCUE- Rq, u. I , rll: o l. 

• • • • • • • • • • • • • • • 

tlnuou. pre .. , get the ~ •. 
facfl now on' m,chanlcal f .. dlng of ,n­
rlchment . premIx wllh ' Roch, vitamIn •• 

" ' .. 
VITAMINS' RO.CHE.-

For help on ~ny ~roI..l~ InvolvinQ' enrichment, wrUe ~ 
. ,.. ' • ~ 0-

Fin. Chemical. Dlyl.lon : . Hoffmann-Lb lochelnc. ,,~ " 

4 Bnrlchnwnt WaI .... and I'r.mJ. Dl.rlbvted and S ..... /c:ed " 
by Wall .. .. Tieman Co., lrw:."B. " ... lIl. If N_ J.nq 

It l ,..,. ~ . 


